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EIT Community

Amunity is a growing, evolving and
unity that brings together like-
uals from the EIT, the Knowledge an
mmunities (KICs) and the EIT Alumni

mmunity brand serves to unite all who are working to
€ Europe’s capacity for innovation and entrepreneurship
across all sectors. It expresses our vision, mission and values,
and helps us to work towards our common goal of creating growth
and jobs for a better future. The brand elements and tools define
who we are and what we do, and bring coherence to external
audiences’ perceptions of the EIT Community.

As the EIT Community is made up of several different
members, it is important that we ensure that the Community
as a whole is consistent in its approach to communications.

The following pages present the EIT Community’s overarching
brand guidelines, which will help to ensure that the Community
is able to communicate effectively with one voice by providing
an overview of the messaging and visuals that should be used.

...........................................................................................................................................................



As partners we can make a
real difference and shape
our future, Europe’s future.
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1.1 The EIT Community

Brand Architecture

Our brand architecture helps to identify and
understand how we, the EIT and the KICs, work
together within our brand portfolio. The brand
hierarchy determines the extent to which our
various organisations are positioned as part of

our family of brands or act as standalone brands.

We strongly believe in emphasising the EIT Community's
role as a family, supporting and leveraging our internal
goals and results within the greater family of EU
organisations and initiatives. As an EU initiative, the

EIT Community’'s mother brand is the European Union
with close ties to EU initiatives and programmes in the
innovation arena. Indeed, the EIT and KICs all contribute
to the achievements of the Innovation Union goals and
form an integral part of the Horizon 2020 Framework
Programme for Research and Innovation.

Furthermore, we are also firm believers in building a strong
connection between the EIT Community brand and our
stakeholders and wider audience across the knowledge
triangle (business, education and research).

European Union

(Innovation Union, Horizon 2020)

European Institute
of Innovation-and
Technology (EIT)

Climate-KIC EIT Health

EIT EIT

EIT ICT Labs

Commun it‘l Raw Materials

KIC EIT Alumni
InnoEnergy Association

2016|2018
EIT Manufacturing | EIT Urban/Mobility
EIT Food
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The EIT Community vision
Our vision states the broad objectives, purpose and long-term aspirations

of our organisation. The vision unites the aims of the EIT and the KICs, and
establish a common goal for the EIT Community.

Our vision is to become the leading European initiative that empowers
innovators and entrepreneurs to develop world-class solutions to societal
challenges, and create growth and skilled jobs.

The EIT Community mission

The EIT Community mission provides strategic direction to drive the
organisation forward and bring both the EIT Community and our
stakeholders together in a relationship based upon results and growth. The
brand mission embodies the spirit of the EIT Community and encourages
thoughts and actions that push the boundaries of what can be achieved.

Our mission is to contribute to the competiveness of Europe and its
sustainable economic growth by promoting and strengthening synergies
and cooperation among businesses, education institutions and research
organisations.

We aim to create favourable environments for creative thoughts, in order to
enable world-class innovation and entrepreneurship to thrive in Europe.

The EIT Community brand essence

The brand essence creates an emotional bond and connection with the
target audience by adding depth to the brand and facilitating loyalty. This
will be achieved through clear and consistent messaging that conveys
focus, uniqueness, credibility and consistency.

Our brand essence is ‘empowering.

1.2 The EIT Community Brand Architecture

In partnership we can face
challenges ahead and enhance
Europe’s growth, competitiveness
and well-being.
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Empowering
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We are a driving force in innovation, with
strong stakeholder connections. \We provide
unique opportunities for individuals from
across the knowledge triangle to realise -
innovations that will help find\solutions to
global challenges, boost the economy and
ensure Europe’s growth
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.......................................

You are at the forefront
of innovation and
entrepreneurship; jointly
we can create a brighter
future for Europe.

............................................................................................
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The EIT Community Values

The EIT Community values describe our philosophy as to how business should be conducted by
our organisations. These values reflect our joint vision and mission statements, and should be
used as a guide for all our communication, as well as the way we work and make decisions.

Inspiring
We inspire entrepreneurs and innovators to create solutions for
the future by sharing knowledge and experiences.

Passionate

We are passionate about bringing Europe’s innovators
together to create a better and more sustainable future — both
economically and socially.

Engaging

We are committed, innovative and results-oriented when we
engage with our stakeholders — we accelerate processes and
work with our stakeholders to make ideas a reality.

Open

As an engine for a brighter future, we cultivate openness,
transparency and interaction together with the stakeholders
that we serve. We support the development of future
innovations, and believe in sharing knowledge and co-creating
with our stakeholders.

Excellent

We strive to achieve excellence in our work through our
professional, efficient and results-orientated approach.

To help future innovators and entrepreneurs live up to their
potential, we meet them with enthusiasm, creativity and
energy — presenting the EIT Community as dynamic, energetic
and flexible
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EIT Community X
Brand Personality J'

A brand’s personality can be defined as “a J '

set of human characteristics asseciated with —
the name of a product, service or company”.

The targeted audience should elate to and _
identify with the brand personality and its 5
associated characteristics.

The EIT Community should show care for our
common future by concentrating on the areas that
can improve our lives as individuals and our society
as a whole. To do this we need to e>’<-[ress that whilst

we are developing technology and innovations, we
are doing it with people for people by creating growth
and jobs. The brand communication will therefore
emphasise real people in real life (in both challenging
and positive situations).

This will be executed with an optimistic and forward-

thinking view, based on the possibilities that
innovation offers in terms of a brighter future.

....................................................................................................................
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If the EIT Community
was a person, he or she
would be described as
engaging, trustworthy, full

of initiative, and someone

who is so well connected
that they can make

incredible things happen.




EIT Community Brand Associations

A brand's associations are anything that comes to mind
when a stakeholder thinks about that brand. These
associations should be positive, to reflect the brand in a
good light, and as unique as possible so that they are not
relatable to other brands.

We can influence the way the EIT Community brand is perceived.

We can also, to some degree, influence how brand associations are
created in the minds of our stakeholders. This is done by consistent
and compelling storytelling in our own communications and marketing,

The brand image reflects the way our stakeholders experience the . -
EIT Community as a brand, and correlates directly to our results. We dre conn ECtI N g commun |t| es
The brand image reflects the qualities of the organisation, while . .
also acknowledging any shortcomings. This perception develops W|th kﬂ ow | Ed ge an d cre at|\/|t\/

over time either through direct personal experience or through our

branding activities such as events, media relations, reports, etc. tO em p ower Inn OvatO r's dn d
Images used in our communications represent the brand associations e ntl’e p reneurs.

that we hope to build. If the whole EIT Community works consistently
and according to our vision, mission, values and brand attributes, we
can create the ideal brand image and brand associations.

The brand association statement has been deliberately chosen to
be made up of different words from the brand values — but they are
still complimentary and in accordance with the scope of our brand.



Connecting Community

‘Empowering‘
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1.3 The EIT Community Brand Tone

1.3.1 The EIT Community Brand Voice

With the EIT Community consisting of a wide variety of
people and organisations, having one brand voice is essential.
It will enable the Community to present a united front and
ensure cohesive and consistent messages are conveyed
to stakeholders. Respecting the brand voice is equally
essential, as the Community relies on the support of its
members to define and enforce the voice, and guarantee that
stakeholders receive continuity in their interactions with us.

Our brand voice should be based on modernity, future, innovation,
sustainability, diversity and a thriving community. We should avoid
bureaucratic language, shortenings and acronyms that are not commonly

understood by the wider target audiences. Diversity should be valued CO | | ect|Ve | \/ we Can C h dn ge
in the brand tone and language and be inclusive and gender sensitive. P .
Europe’s mind-set towards

We shall communicate real-time innovations shown by real people to

personalise how our efforts create business and meaning for individuals. a m O re | n n Ovat| \/e an d
Case studies of cooperation between our stakeholders and end users .
of technology that the EIT Community has helped to launch shall e ntre p re N e u Il al C u |tu I’e .

demonstrate that we really are contributing to a better future through
innovation. We will also use facts and figures to show how our support
is having a real impact on levels of entrepreneurship and innovation in
Europe, encouraging economic growth and boosting job creation.

Our target groups are extremely varied — from students, educators
and scientists, to businesses, policy makers, entrepreneurs and
investors. Therefore it is important that we, as a Community, are able
to deliver messaging that is adapted to these target groups when we
communicate with one specific type of stakeholder only.



1.3.2 Naming Conventions

eit ) Health

The EIT Community will grow to eight KICs by

2018, which means there is a need for a simple and
consistent naming convention that clearly shows the
connection between the KICs and the EIT Community,
while also describing their individual functions.

The five new KICs will be named: ert RaWMatep|a|S
e EIT Health
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e EIT Raw Materials

e EIT Food

e EIT Manufacturing ert FOOd

e EIT Urban Mobility

The existing three KICs (Climate-KIC, EIT ICT Labs and KIC
InnoEnergy) have established legal names, and these will not be
changed at this time. However, the above naming convention

offers the flexibility and possibility to apply the same principles ert Manufactur\lng

at a later stage.

eit ) UrbanMobility
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1.3.3 Core and Targeted Messages

Messaging is an essential part of our brand development and brand recognition. The messages we convey in our emails,
letters, speeches, seminars, etc. should be as consistent as possible, and reflect our vision, mission and values.

Definitions of the main elements of the EIT Community (the Community, the EIT, and the KICs) are as follows:

EIT Community

In a sentence

A growing, evolving and thriving community that
brings together like-minded individuals from
different organisations within the EIT family.

In a paragraph

The EIT Community is a growing, evolving and
thriving community that brings together like-
minded individuals from different organisations
within the EIT family. Consisting of members
from the EIT, the Knowledge and Innovation
Communities (KICs) and the EIT Alumni, the
Community seeks to generate ideas and
cooperations, as well as inspire stakeholders
across the world.

EIT

In a sentence

An EU body that enhances Europe’s ability to
innovate by nurturing young entrepreneurial
talent and supporting new ideas through the
Knowledge and Innovation Communities (KICs).

In a paragraph

The EIT is an independent body of the European
Union set up in 2008 to spur innovation

and entrepreneurship across Europe to
overcome some of its greatest challenges.

It brings together the so-called ‘knowledge
triangle’ of business, education and research
to form dynamic cross-border partnerships

— Knowledge and Innovation Communities,
KICs - that develop innovative products and
services, start new companies, and train a new
generation of entrepreneurs.




Our core messages are stated below:

EIT Community

e The EIT Community empowers innovators
and entrepreneurs to live up to their
potential, grab opportunities, achieve and
contribute to challenges facing Europe by
bringing about societal benefits.

e The EIT Community has a pioneering role
in increasing European sustainable growth
and competitiveness by reinforcing the
innovation capacity of the EU within a
dynamic and shifting global context.

e By investing in the EIT, Europe invests in the
talent of tomorrow.

EIT COMMUNITY BRAND BOQOK ccccceeeeeteeeeeeeeeeeeneeesanesssanesssasssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssssassssssnssss

EIT

e The EIT vision is to lead European efforts in
enabling innovation and entrepreneurship.

e The EIT nurtures people-driven innovation
and puts students, researchers and
entrepreneurs at the heart of our efforts.

e The EIT boosts innovation by integrating
the three sides of the so-called "knowledge
triangle” of business, education and
research.

e The EIT connects existing centres of
excellence across Europe to create real
European innovation networks.

e The EIT creates an unprecedented level
of co-operation between innovation and
excellence centres to boost the innovation
process.

KICs

e KICs form an integral part of the EIT
Community and share common values:
inspiring, passionate, engaging, open,
excellent and dynamic.

e KICs integrate business, higher education
and research, and focus on innovation topics
of societal relevance under the leadership of
aCEO

e KICs are able to react to new challenges and
changing environments in an effective and
flexible way

e The KICs are driven by a pursuit of
excellence.
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eit

EIT Community:
Making innovation happen!

Targeted sub-messages

Knowledge Triangle Stakeholders
Business leaders, investors, entrepreneurs,
researchers, universities, students and academia

Business leaders, investors

Be part of the movement that creates tomorrow’s
entrepreneurs, contributes to economic

growth and new jobs. Get ahead by accessing
exceptional talent, innovation know-how and new
market opportunities.

Entrepreneurs, researchers

Get your ideas off the ground, bring great ideas
to life, take your innovation to the market, start a
new venture, improve your competitiveness, and
find commercial success. Get ahead by accessing
support and finance.

Universities and academia

Be part of an initiative that enables innovation

to flourish and creates a more favourable
environment for cross-sectorial and cross border
interaction. Get your ideas to markets faster.

Students

Access leading educational programmes in Europe
and fast track your career, Become part of Europe’s
new generation of entrepreneurs & innovators.

Make a difference by connecting with like-minded
people.

Multipliers

Policy makers, European networks

EIT: Leveraging Europe’s investment in innovation

EIT: Shaping Europe's future towards more jobs,
and a sustainable, inclusive and smart growth

EIT: boosting innovation by intregrating the three
sides of the so called ‘knowledge triangle’ of
business, education and research.

EIT: tackling major societal challenges across
Europe by fostering innovation and an
entrepreneurial culture.

The change is happening now; Europe’s ability to
innovate is contributing to our sustainable future.

The Media
Digital, online, press at European, national
and local level

It's all happening; exciting new products, ideas,
opportunities.

EIT's people, partners and products are helping
Europe to keep pace with our main international
competitors, restore economic growth and
create jobs.

KICs operate unique partnerships of breadth
and depth with leading organisations from
across the EU.

EIT Community makes innovation happen: look
at achievements and results
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2.1 VISUAL IDENTITY: The &rT Community Brandmark — Rationale and Logo Hierachy

Rationale:

As a starting point for the new EIT logo, the elements of the first EIT logo
(the EIT circles) were deconstructed, and the relationship between the inner
and outer shapes and how they worked together were considered.

The inner shape was edited to form a ‘C’ highlighting the community aspect
of the logo, whilst the outer shape symbolises the supportive yet open
nature of the EIT Community.

This concept refreshes the EIT logo and emphasises the core values of the EIT
Community as a whole, whilst maintaining a strong linkage to the first logo.

ert &




EIT Community Logo Hierachy
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The EIT Community logo shows a strong link to
its mother brand, the European Union, using the
same blue colour as the EU flag.

European Union

The care elements of the logo i.e. the EIT circle
and the word ‘eit’ are common to all the members
of the EIT Community, strengthening brand
consistency.

EIT Community ert

1 European Institute of i
ert INnNnovation & Technology ert KIGName

eit ) Alurni
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2.2 VISUAL IDENTITY: the Logo — Use with the European Union Logo

As an EU body and EU initiatives, the EIT and each KIC must clearly display the EU flag and
accompanying text in all communications and information material.

The EIT is a body of the European Union

ert European Institute of
Innovation & Technology

KICName is supported by the EIT,
a body of the European Union

et ) KICName

et ) KICName

Use with the European
Union Logo

The European Union Flag is always
shown 1/3 height of the EIT
Community brandmark.

The supporting text should be set

in Titillium regular and changes
depending on whether the EU logo
is being used alongside the Institute,
a KIC or a KIC activity, as shown.

The supporting text can be aligned
to either the left or right hand side
of the European Flag.

The minimum height of flag to be
usedis 4.5mm

KICName is supported by the EIT,
abody of the European Union

This activity has received funding from the European Institute of Innovation and
Technology (EIT), a body of the European Union, under the Horizon 2020, the EU
Framework Programme for Research and Innovation



2.3 VISUAL IDENTITY: The &rT Community Brandmark

Full Colour Brandmark
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The full colour Community brandmark is

the preferred version on all materials and
communications. A key component the full colour
brandmark is one of the most visible parts of our
identity.

The brandmark must be used as provided and can
not be altered in any way.

Single Colour Brandmark

The single colour version of the brandmark
should only be used when the full color version of
the brandmark cannot be applied.

: i g i The single colour logo can be used for
‘ ‘ merchandise or temporary signage, where printing

S—r S— -
restrictions may apply.

The brandmark must only be used as provided and
can not be altered in any way.
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2.3 VISUAL IDENTITY: The &rT Community Brandmark

Reversed Brandmark

This version is used when the brandmark sits
upon any of the colours from within the Core or
Primary Colour Palettes.

The logo must be used as provided and can not be
altered in any way.

Special Brandmark

Another reversed brandmark, this version retains
the full colour EIT Community brandmark, offset by
a white keyline.

This version is used when the brandmark sits
upon any of the colours from within the Core or
Primary Colour Palettes where the colouring of the
brandmark needs to be retained.

The keyline dimension is 1/10 the total height of the
brandmark.

The logo must be used as provided and can not be
altered in any way.




2.4 \VISUAL IDENTITY: TheerT Community Brandmark — Specifications

EXCLUSION ZONE
| Brandmark Proportions and Clear Space
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The clear space has been established to ensure
visibility and impact of the brandmark.

Maintaining the clear space zone between the
brandmark and other graphic elements ensures that
the brandmark always appears unobstructed and
distinctly separate from any other graphic elements.

When using the brandmark, allow it to “breathe” and
have maximum impact. Where possible, allow even
more space around the logo than required by the
minimum indicated.

4X

The clear space is proportional and is based on the
width of the brandmark rings as identified here.
4X

Brandmark - Minimum Size

A minimum size has been carefully established to
ensure the brandmark is reproduced correctly at
small sizes. At minimum size, the logo still has clear
legibility and provides strong identification.

4X

The brandmark must never be used smaller than the
size specified below.

Minimum Size for Print and Web

e ! ‘ ert 14mm/36px
18X
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2.5 VISUAL IDENTITY: The EIT Logo

ert | European Institute of




EIT Full Colour Logo
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The full colour logo is the preferred version on all

:I Eur“opeah |hStltute O-F materials and communications. A key component
- |thV8’GIOﬂ & TGCthlogy the full colour logo is one of the most visible

parts of our identity.

The logo must be used as provided and can not be
altered in any way.

EIT Single Colour Logo

‘a.t ‘ EUPOpeaﬁ |ﬁStItute O-F The single colour version of the logo should only
i b d when the full col ion of the |
— InNnovation & Technology canmot bv:a(:):ltiez, ull color version of the logo

The single colour logo can be used for
merchandise or temporary signage, where
printing restrictions may apply.

The logo must only be used as provided and can
not be altered in any way.

D

t ‘ European Institute of

— INnnovation & Technology
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2.5 VISUAL IDENTITY: The EIT Logo

EIT Reversed Logo

This logo is used when the logo sits upon any
of the colours from within the Core or Primary
Colour Palettes.

The logo must be used as provided and can not be
altered in any way.

ert European Institute of
InNnovation & Technology

EIT Special Logo

Another reversed logo, this version retains the
full colour EIT Community brandmark, offset by a
white keyline.

This logo is used when the logo sits upon any of
the colours from within the Core or Primary Colour

ert European Institute of
|ﬁﬂOV8th)h & Technology Palettes where the colouring of the brandmark

needs to be retained.

The keyline dimension is 1/10 the total height of the
brandmark.

The logo must be used as provided and can not be
altered in any way.




2.6 VISUAL IDENTITY: The EIT Logo — Specifications
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X
X
X 6X
4X
n . E——
European Institute of |
4% | 1.5X
InNnovation & Technology |
4X
X | 6X
X
X
‘ 18X 2| 2X 44.75X ‘
.25X
EIT Logo Proportions and Lock Up EIT Logo Minimum Size Minimum size for Print
The above grid shows the relationship between the A minimum size has been carefully established to
EIT brandmark and the supporting wordmark in ensure the logo is reproduced correctly at small sizes. 14mm ert European Institute of
landscape orientation. At minimum size, the logo still has clear legibility and Innovation & Technology
provides strong identification. ——
The Institute logo utilises the EIT Community
brandmark in conjunction with a wordmark that is The logo must never be used smaller than the size
set in Microgramma D Medium. This typeface only identified opposite. For printed applications (eg: offset
appears in the various EIT logos and is not to be printing), the height of the logo should not be reproduced Mini ize for Web
used for any other purpose. at less than 14mm. For websites, the height should not inimurm size tor tie
be reduced any smaller than 36 pixels. -
This relationship between the brandmark and
wordmark must not be altered in any way. When using printing technigues with low quality (eg: 36px ert :Europian Irés_tlz_itu;e olf
nNnovation echnolo
screenprinting), it is recommended to use the logo at a Ve &
larger size. e

EITCOMMUNITY BRAND BOQOK ¢ e et eeeeeeeeeeeeeneeeeeeeesaoesesanesesasesssasessssssssssssssssssssssssssassssssssssssssssssssssssssssssssssasssssssssssasssssssssss @




2.6 VISUAL IDENTITY: The EIT Logo — Specifications

Clear Space

The clear space has been established to ensure
visibility and impact of the logo.

InNnovation & Technology

and other graphic elements such as type, images
and other logos ensures that the logo always
appears unobstructed and distinctly separate from
any other graphic elements.

ert European Institute of

Maintaining the clear space zone between the logo

When using the logo, allow it to “breathe” and
have maximum impact. Where possible, allow
even more space around the logo than required by
the minimum indicated.

EXCLUSION ZONE The clear space is proportional and is based on the

width of the brandmark rings.

The construction of clear space is identified here.

ert European Institute of
InNnovation & Technology



4X

4X

4X

3X

2X

2X

EIT COMMUNITY BRAND BOOK

XXX

XXX

22mm

European Institute of
Innovation & Technology

EXCLUSION ZONE

Minimum size for Print Minimum size for Web
54px
European Institute of European Institute of
e INnnovation & Technology e Innovation & Technology

EIT Logo Proportions and Lock Up

The grid shows the relationship between the
EIT brandmark and the supporting wordmark in
portrait orientation.

This relationship must not be altered in any way.

Clear Space

The clear space has been established to ensure
visibility and impact of the logo.

Maintaining the clear space zone between the logo
and other graphic elements such as type, images
and other logos ensures that the logo always
appears unobstructed and distinctly separate from
any other graphic elements.

EIT Logo Minimum Size

A minimum size has been carefully established to
ensure the logo is reproduced correctly at small
sizes. At minimum size, the logo still has clear
legibility and provides strong identification.

The logo must never be used smaller than the size
identified left.
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2.7 VISUAL IDENTITY: The KIC Logos

EIT Community Brandmark Usage
i H * H g H .
‘ eit ) Climate-KIC < et UrbanNMobility with Knowledge and Innovation

Community Logos.

* Logos of existing KICs should they
decide to adopt the new visual identity.

(eit )icT Labs (Eit Nanufacturing

{ eIt ) KIC InnoEnergy * ( eit ) Food

{ eit ) Health ( eit ) RawMaterials



KIC Full Colour Logo
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The full colour logo is the preferred version on all

: o materials and communications. A key component
N —J a I I Ie the full colour logo is one of the most visible

parts of our identity.

The logo must be used as provided and can not be
altered in any way.

KIC Single Colour Logo

: SR The single colour version of the logo should only
‘h—/ t I-<I \ ) a I I le be used when the full color version of the logo

cannot be applied.

The single colour logo can be used for
merchandise or temporary signage, where printing
restrictions may apply.

The logo must only be used as provided and can
not be altered in any way.

2T ) KICName
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2.7 VISUAL IDENTITY: The KIC Logos

KIC Reversed Logo

This logo is used when the logo sits upon any
of the colours from within the Core or Primary
Colour Palettes.

The logo must be used as provided and can not be

ert KIGName altered in any way.

KIC Special Logo

Another reversed logo, this version retains the
full colour EIT Community brandmark, offset by a
white keyline.

- This logo is used when the logo sits upon any of
EI KICNa e the colours from within the Core or Primary Colour
I I l Palettes where the colouring of the brandmark
needs to be retained.

The keyline dimension is 1/10 the total height of the
brandmark.

The logo must be used as provided and can not be
altered in any way.




2.8 VISUAL IDENTITY: The KIC Logos — Specifications
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X q
X ]
X
| X
4X
L]
) |
v e I Kl C N armne "
) |
4X
7X
X ]
§ .
18X ‘2.5x‘ ‘
KIC Logo Proportions and Lock Up - Minimum size Minimum size for Print
Landscape A minimum size has been carefully T
The above grid shows the relationship between estainThed to eTlsu.re th: Iogo .is reprqduced 14mm eit ) KICName
the EIT brandmark and the supporting KIC correctly at small sizes. At minimum size,
wordmark. the logo still has clear legibility and provides ——
strong identification.
The Institute logo utilises the EIT Community
brandmark in conjunction with a wordmark that is The |ngl must never be gsed smal'ler than
set in Microgramma D Medium. This typeface only the size identified opposite. For printed . )
appears in the various EIT logos and is not to be applications (eg: offset printing), the height of Minimum size for Web
used for any other purpose. the logo should not be reproduced at less than ]
14mm. For websites, the height should not be ;
This relationship must not be altered. reduced any smaller than 36 pixels. 36px eit ) KICName
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2.8 VISUAL IDENTITY: The KIC Logos - Specifications

____________________________________________________________________________________________________

Clear Space

The clear space has been established to ensure
visibility and impact of the logo.

Maintaining the clear space zone between the logo

1 1

1 1

1 1

1 1

| - i

i i and other graphic elements such as type, images
| a I I l e ' and other logos ensures that the logo always

i i appears unobstructed and distinctly separate from
: i

1 1

1 1

any other graphic elements.

When using the logo, allow it to "breathe” and
have maximum impact. Where possible, allow
even more space around the logo than required by
the minimum indicated.

__________________________ [““““—“___"““““““"““___"““““““"““““““"“" The clear space is proportional and is based on the

width of the brand mark rings.
EXCLUSION ZONE
The construction of clear space is identified here.



XXX

4X

4X

4X

XXX

3

>

3X

EXCLUSION ZONE

Minimum size for Print

20mm

EIT COMMUNITY BRAND BOOK

eit

36px

. KICName

Minimum size for Web

eit

. KICName

KIC Logo Proportions and Lock Up

The grid shows the relationship between the
EIT brandmark and the supporting wordmark in
portrait orientation.

This version should not be used for print
applications.

This relationship must not be altered in any way.

Clear Space

The clear space has been established to ensure
visibility and impact of the logo.

Maintaining the clear space zone between the logo
and other graphic elements such as type, images
and other logos ensures that the logo always
appears unobstructed and distinctly separate from
any other graphic elements.

KIC Logo Minimum Size

A minimum size has been carefully established to
ensure the logo is reproduced correctly at small
sizes. At minimum size, the logo still has clear
legibility and provides strong identification.

The logo must never be used smaller than the size
specified to the left.
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2.9 VISUAL IDENTITY: The EIT Alumni Logo

EIT Alumni Logo - Full Colour

u
: It Al " e It The full colour logo is the preferred version on all
— u I I l n I materials and communications. A key component
the full colour logo is one of the most visible
parts of our identity.

Alurmni

The logo must be used as provided and can not be
altered in any way.

EIT Alumni Logo - Single Colour

a 't . e It The single colour version of the logo should only
be used when the full color version of the logo
Cl Alurmni :

cannot be applied.

The single colour logo is often used for merchandise

Alumr‘“ or temporary signage, where printing restrictions
may apply.

The logo must only be used as provided and can not
be altered in any way.

2t ) Alurmni elt

Alumni




EIT Alumni Logo - Reversed
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This logo is used when the logo sits upon any
of the colours from within the Core or Primary
Colour Palettes.

ert The logo must be used as provided and can not be
altered in any way.

et ) Alurmni

Alurmni

EIT Alumni Logo - Special Version

Another reversed logo, this version retains the full
colour EIT Community brandmark, offset by a white
keyline.

ert This logo is used when the logo sits upon any of

the colours from within the Core or Primary Colour
Palettes where the colouring of the brandmark
needs to be retained.

et )) Alumni

A|umhl The keyline dimension is 1/10 the total height of the
brandmark.

The logo must be used as provided and can not be
altered in any way.
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2.10 VISUAL IDENTITY: The EIT Awards Logo

EIT Awards Logo - Full Colour

': It A ert The full colour logo is the preferred version on all
— Wa r‘c S materials and communications. A key component
the full colour logo is one of the most visible
parts of our identity.

The logo must be used as provided and can not be
altered in any way.

ert EIT Awards - Single Colour

‘E It Awa r‘c S The single colour version of the logo should only

be used when the full color version of the logo
cannot be applied.

/ ‘Wapds The single colour logo is often used for merchandise
or temporary signage, where printing restrictions
may apply.

The logo must only be used as provided and can not
be altered in any way.

et ) Awards eit

Awards




EIT Awards Logo - Reversed
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This logo is used when the logo sits upon any
of the colours from within the Core or Primary
Colour Palettes.

e It The logo must be used as provided and can not be
altered in any way.

et ) Awards

Awards

EIT Awards Logo - Special Version

Another reversed logo, this version retains the
full colour EIT Community brandmark, offset by a
white keyline.

- ert This logo is used when the logo sits upon any of
e It Awa r\d S the colours from within the Core or Primary Colour
Palettes where the colouring of the brandmark
needs to be retained.

A\Narﬁds The keyline dimension is 1/10 the total height of the

brandmark.

The logo must be used as provided and can not be
altered in any way.
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2.10 VISUAL IDENTITY: The EIT Awards Logo

. ert EIT Awards - Alternative Logos
2T ) Awards C

CHANGE

Awards
CHANGE

: eit
et ) Awards C

VENTURE

Awards
VENTURE

eit
Awards C

INNOVATORS

(D
=

Awards
INNNOVATORS



2.11 VISUAL IDENTITY: The Logo — Dos and Don'ts
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. . European '
ert European Institute of ait et of Logo Dos and Don'ts
Innovation & Technology I_?Qg%’fg;gn 8 DO use the logo according to the guidelines we've
&V already set within this brand book.

DO use the digital master artwork when reproducing
Don’t change the aspect ratio of the logo X Don't change the logo lockup X the logo. These files can be downloaded from the

links provided throughout this brand book.

. DO use the full colour version whenever possible.

. . i European Institute of
ert :European Igsﬁtu;e Olf ert | Innoxrf)ation & Technology
nnovation echnology A selection of scenarios that shouldn't be used can
. be viewed to the left.
Don't add elements or infringe the clear space x Don't change the logo typeface o This list is by no means exhaustive.

ert European Institute of
INnNnovation & Technology

@ | e

Don't use the logo too small X Only use colours specified within this brand book X

European Institute of
INnNnovation & Technology

Don’t use the word mark on its own X Don't use the full colour logo where it is hard to read %
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2.12 VISUAL IDENTITY: The Logo — Placement

A

| Positioning — Top Left
B @ European Institute of

Innovation & Technology

Consistent positioning of the logo is vital. It can
either be positioned at the top or bottom of the
area, but must always appear on the left.

Logo size (height of the brandmark) and position

A
A5
B @ KICNarme A: Left margin 12.5mm
A: Top margin 12.5mm
B: Logo (height of the brandmark) 15mm

A4

A: Left margin 15mm

A: Top margin 15mm

5 @‘ cccccccc B: Logo ( height of the brandmark) 18mm

nnnnnnnnnnnnnnnnnnnn

A3

A: Left margin 20mm

A: Top margin 20mm

B: Logo ( height of the brandmark) 30mm

Landscape formats
The top and left hand margins remain the same
for the corresponding landscape formats.



@ @ Positioning — Bottom Left

Consistent positioning of the logo is vital. It can
either be positioned at the top or bottom of the
area, but must always appear on the left.

Logo size (height of the brandmark) and position

A5

A: Left margin 12.5mm

A: Bottom margin 12.5mm

B: Logo (height of the brandmark) 15mm

A4
A: Left margin 15mm

2 A: Bottom margin 15mm
B: Logo ( height of the brandmark) 18mm
A3
A: Left margin 20mm
: A: Bottom margin 20mm
® @ KICName B: Logo ( height of the brandmark) 30mm

A

Landscape formats
The bottom and left hand margins remain the
same for the corresponding landscape formats.

i European Institute of
B @ Innovation & Technology

A

EIT COMMUNITY BRAND BOOK
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3.0 COLOUR PALETTE

BRAND BOOK



3.1 COLOUR PALETTE: core Colour Palette

Pantone Reflex Blue Pantone 368 Colour palette

Our colours are a distinct and crucial part of

our identity as they make our brand instantly
recognizable. When applied consistently, our
colors provide a strong visual link across various
materials and communications.

Use of colours not specified within this brand book

is forbidden.
CMYK: 100.80.0.0 CMYK: 63.3.100.0 Core Colour Palette
RGB: 3.78.162 RGB: 107.183.69 o _
HEX: #034LEA2 HEX: #6BB745 Specifications for reproduction of our core colors

are shown. The colors are specified for offset
printing on white paper (CMYK) and for use on
screen and web (RGB & Hexadecimal).

) When reproducing the EIT colours on different
Pantone Process Black White material (eg: signage), always make sure the colour

visually matches these approved colors.

Solid black should only be used for 2 colour
printing. For all other uses it should be replaced
with 80% black.

CMYK: 0.0.0.100 CMYK: 0.0.0.0
RGB: 0.0.0 RGB: 255.255.255
HEX: #000000 HEX: #FFFFFF




3.2 COLOUR PALETTE: Supporting Palette

EIT BRAND COMMUNITY BOOK

: 100.80.12.63
: 3.18.65
: #031241

: 100.85.5.22
1 21.45.121
: #152D79

: 100.52.0.0
: 0.101.178
: #0065B2

: 100.40.100.60
: 0.54.18
: #003612

: 100.0.91.42
: 0.102.47
: #00662F

Supporting Palette

In addition to the core colours, a supporting
palette of harmonious colors has been developed
to sit alongside the core colours.

Limit the number of support colors used in a single
piece so they do not overpower the reader.
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3.3 COLOUR PALETTE: Accent Palette

Accent Palette

In addition to the core and supporting colours, a
: 63.99.9.45 : 16.97.52.2 palette of accent colours has been developed.
: 83.0.81 1 205.21.79

. #530051 . #CD1SLF The accent colour palette is intended to add visual

interest and graphic distinction across various
collateral.

Accent colours should be used sparingly to avoid
them dominating.

When choosing accent colours, keep in mind the

. 85.100.0.12 audience your piece is being designed for.

1 79.19.123
: #4F137B

: 0.65.95.0
1 237.111.0
: ED6F00

: 74.100.2.12

: 98.0.59.0
: 0.158.131
: #009ES83

: 99.15.122
: #630F7A

25%

50%
© 0.85.0.0 CMYK: 0.0.100.0 : 81.0.39.0
. 231.67.148 RGB: 255.237.0 + 0.175.170
. #E74394 75% HEX: #FFEDOO : #O00AFAA




3.4 COLOUR PALETTE: Neutral Palette

CMYK:
RGB
HEX:

CMYK:
RGB:
HEX:

CMYK:
RGB:
HEX:

EIT BRAND COMMUNITY BOOK « ¢ ¢+ v e e neeneennennenneeneennenneeneeneenneeneeneensenneeneeneenseeneeneensenseeneeneensenseeneeneenseeneeneensesneeneeneesneeneeness

0.0.0.10
237.237.237
#EDEDED

0.0.0.20
216.216.216
#D8D8D8

0.0.0.35
184.184.184
#B8B8B8

: 0.0.0.50
1 152.152.152
. #989898

: 0.0.0.70
: 104.104.104
. #686868

: 0.0.0.90
: 56.56.56
: #383838

Neutral Palette

Neutral colors can be used with the support and
accent colours to bring depth to the design. Try
choosing one support and one neutral color to
determine if it creates the right mood or feeling.
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3.5 COLOUR PALETTE: Selecting the Right Colours

Selecting the right colours

Careful consideration should be given when you are selecting
colours for communications.

The colours you select should allow all of the information to be viewed in a
clear and defined way.

The selected colour must work with your chosen imagery and not overpower
the information on display. The colours should always compliment the
imagery, for best results it is recommended that you select a colour that
works with the tonal range within the image.

When working with typography it is important to look for a strong contrast
between the background colour and the text. Using a light background with a
similar colour for the text will result in poor legibility, the same applies for a
dark background and dark text.

The minimal use of colour is often the most effective graphically. Using the pre
selected colours will provide a wide range of design options whilst adhering to
our core branding.

Inappropriate use of colour will dilute the impact of your communications and
undermine the value of the brand.
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4.1 TYPOGRAPHY: Primary Typeface

Titillium Light

abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Titillium Regular
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Titillium Semi Bold
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Titillium Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

AaBbCcDd 1234

Primary Typeface

Titillium is the primary typeface. It is a fresh,
modern typeface that reflects our personality.

The full type family can be downloaded free
of charge for use within printed materials,
letterheads etc from the following link:

http:/www.fontsquirrel.com/fonts/Titillium

Titillium should also be used for websites.

To embed the Titillium font family into a web page,
copy the following code as the first element in the
<head> of the HTML document.

<link href="http:/fonts.googleapis.com/
css?family=Titillium+Web:300,400,600,700’
rel="stylesheet’ type="text/css'>

The Google Fonts API will generate the necessary
browser-specific CSS to use the fonts, however
the following code must me added to the
website's CSS style sheets.

font-family: ‘Titillium Web; Calibri, sans-serif;



4.2

TYPOGRAPHY: Primary Typeface — Preferred Usage: A4

Page titles are set 30/32 Titillium

Light, in colour

Lead in text is set 12/15 Titillium Light, coloured 60% Black. It has a 10mm space

before and a 4mm space after.

Body text is set 10/13 Titillium Regular, coloured
80% black. Text to be two column, 150mm wide
with a 7mm gutter. Tracking can be adjusted
down to a maximun of -25 when required.

Vestibulum aliquam fermentum velit pulvinar
hendrerit. Curabitur cursus magna vitae eros
efficitur, non accumsan tellus aliquet. Fusce
pellentesque eget quis aliquam. Nunc libero
dolor, egestas sit amet aliquam nec, eleifend ac.

Sub headers are set 14/16 point,
Titillium Light, colour to suit, 6mm
before and 2mm after

Donec ligula elit, malesuada eget convallis
sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit
amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa

ac purus ultricies mattis. Nunc cursus tristique
mi, et interdum erat semper ut. Suspendisse
nec justo maximus ex tempor consequat sed
quis justo. Donec eget odio ac lacus cursus
sollicitudin id et felis. Pellentesque ac purus
vitae sapien posuere tempus ac sit amet tortor.
Sed molestie erat dignissim lacus congue
commodo sed eget nunc. Pellentesque purus
arcu, pharetra eu lacinia et, vestibulum non
erat. Nullam vel odio ipsum. Nulla consequat
fermentum risus bibendum ultricies. Mauris sed
congue libero, a sollicitudin eros.

Sed sollicitudin arcu at vulputate lobortis.
Mauris vel molestie turpis. Curabitur tempor
quam in erat sodales tristique. Phasellus eget
efficitur odio. Aliquam dapibus varius nibh.

Etiam rutrum dolor nec nisi varius porttitor.
Nulla sodales porttitor lorem sit amet dapibus.
Donec quis enim at eros consequat elementum.
Ut id maximus magna, nec facilisis massa.
Mauris eget lorem sollicitudin, molestie

purus eget, dictum purus. Mauris ac orci

sapien. Curabitur a lectus nec nulla interdum
malesuada. Suspendisse volutpat nibh gravida
nisl faucibus ultrices. In at nibh eget orci
consectetur congue consequat ac massa. Proin
sodales feugiat lacinia. Aenean non elit nec ante
posuere scelerisque sit amet quis nulla.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa

ac purus ultricies mattis. Nunc cursus tristique
mi, et interdum erat semper ut. Suspendisse
nec justo maximus ex tempor consequat sed
quis justo. Donec eget odio ac lacus cursus
sollicitudin id et felis. Pellentesque ac purus
vitae sapien posuere tempus ac sit amet tortor.
Sed molestie erat dignissim lacus congue
commodo sed eget nunc. Pellentesque purus
arcu, pharetra eu lacinia et, vestibulum non
erat. Nullam vel odio ipsum. Nulla consequat
fermentum risus bibendum ultricies. Mauris sed
congue libero, a sollicitudin eros.

Sub headers are set 14/16 point,
Titillium Light, colour to suit, 6mm
before and 2mm after

Donec ligula elit, malesuada eget convallis

sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit
amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
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Page titles are set 30/32
Titillium Light, in colour

Lead in textis set 12/15 Titillium Light, coloured 60% black. It
has a 10mm space before and a 4mm space after.

Body text is set 10/13 Titillium Regular, coloured 80% black. Text to be two
column, 150mm wide with a 7mm gutter. Tracking can be adjusted down
to a maximun of -25 when required.

Sub headers are set 14/16 point, Titillium Light,
colour to suit, 6Bmm before, 2mm after

Vestibulum aliquam fermentum velit pulvinar hendrerit. Curabitur
cursus magna vitae eros efficitur, non accumsan tellus aliquet. Fusce
pellentesque eget quis aliquam. Nunc libero dolor, egestas sit amet
aliqguam nec, eleifend ac lorem.

Donec ligula elit, malesuada eget convallis sit amet, tempor sit amet
metus. Aenean vel dapibus leo. Phasellus euismod vel augue in

condimentum. Sed pharetra nibh magna, sit amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris. Morbi scelerisque arcu
metus, convallis lobortis nulla tempus ac. Vestibulum placerat massa ac
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4.2.1 TYPOGRAPHY: Primary Typeface — Preferred Usage: 210 x 210mm Document

Page titles are set 26/28 Titillium

Light, in colour

Lead in text is set 11/14 point, Titillium Light, coloured 60% black. It has a 8mm space before
and a 4mm space after to separate the body text.

Body text is set 9/12 point Titillium Regular, coloured
80% black. Text to be two column, 150mm wide with
a 7mm gutter. Tracking can be adjusted down to a
maximun of -25 when required.

Vestibulum aliquam fermentum velit pulvinar
hendrerit. Curabitur cursus magna vitae eros efficitur,
non accumsan tellus aliquet. Fusce pellentesque eget
quis aliquam. Nunc libero dolor, egestas sit amet
aliquam nec, eleifend ac lorem.

Sub headers are set 13/15 point,
Titillium Light, colour to suit, 4.5mm
before, Tmm after.

Donec ligula elit, malesuada eget convallis sit amet,
tempor sit amet metus. Aenean vel dapibus leo.
Phasellus euismod vel augue in condimentum. Sed
pharetra nibh magna, sit amet gravida est facilisis.

Integer at imperdiet felis, et commodo mauris. Morbi
scelerisque arcu metus, convallis lobortis nulla
tempus ac. Vestibulum placerat massa ac purus
ultricies mattis. Nunc cursus tristique mi, et interdum
erat semper ut. Suspendisse nec justo maximus ex
tempor consequat sed quis justo. Donec eget odio ac

lacus cursus sollicitudin id et felis. Pellentesque ac
purus vitae sapien posuere tempus ac sit amet tortor.
Sed molestie erat dignissim lacus congue commodo
sed eget nunc. Pellentesque purus arcu, pharetra eu
lacinia et, vestibulum non erat. Nullam vel odio ipsum
Nulla consequat fermentum risus bibendum ultricies.
Mauris sed congue libero, a sollicitudin eros.

Sed sollicitudin arcu at vulputate lobortis. Mauris

vel molestie turpis. Curabitur tempor quam in erat
sodales tristique. Phasellus eget efficitur odio.
Aliquam dapibus varius nibh. Etiam rutrum dolor nec
nisi varius porttitor. Nulla sodales porttitor lorem sit
amet dapibus. Donec quis enim at eros consequat
elementum. Ut id maximus magna, nec facilisis
massa. Mauris eget lorem sollicitudin, molestie purus
eget, dictum purus. Mauris ac orci sapien. Curabitur
alectus nec nulla interdum malesuada. Suspendisse
volutpat nibh gravida nis| faucibus ultrices. In at nibh
eget orci consectetur congue consequat ac massa.
Proin sodales feugiat lacinia. Aenean non elit nec
ante posuere scelerisque sit amet quis nulla.Mauris
eget lorem sollicitudin, molestie purus eget, dictum
purus. Mauris ac orci sapien. Curabitur a lectus nec
nulla interdum malesuada. Suspendisse volutpat
nibh gravida nisl faucibus ultrices. In at nibh eget
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Page titles are set 26/28
Titillium Light, in colour

Lead in textis set 11/14 point, Titillium Light, coloured 60% black.
It has a 8mm space before and a 4mm space after to separate the
body text.

Body text is set 9/12 point Titillium Regular, coloured 80% black. Text to be two
column, 150mm wide with a 7mm gutter. Tracking can be adjusted down to a
maximun of -25 when required.

Sub headers are set 13/15 point, Titillium Light, colour to
suit, 4.5mm before, 2mm after.

Vestibulum aliquam fermentum velit pulvinar hendrerit. Curabitur cursus magna
vitae eros efficitur, non accumsan tellus aliquet. Fusce pellentesque eget quis
aliquam. Nunc libero dolor, egestas sit amet aliquam nec, eleifend ac lorem.

Donec ligula elit, malesuada eget convallis sit amet, tempor sit amet metus.
Aenean vel dapibus leo. Phasellus euismod vel augue in condimentum. Sed
pharetra nibh magna, sit amet gravida est facilisis.

Integer at imperdiet felis, et commodo mauris. Morbi scelerisque arcu metus,
convallis lobortis nulla tempus ac. Vestibulum placerat massa ac purus ultricies
mattis. Nunc cursus tristique mi, et interdum erat semper ut. Suspendisse nec



4.2.2 TYPOGRAPHY: Primary Typeface — Preferred Usage: A5

AHdY490dAL

Page titles are set 22/24 Titillium

Page titles are set 22/24 Titillium Light, In colour

Light, in colour

Lead in text is set 10/13 point, Titillium Light, coloured 60% black. It has a

Lead in text is set 10/13 point, Titillium Light, coloured 60% black. It has a 8mm
8mm space before and a 4mm space after to separate the body text.

space before and a 4mm space after to separate the body text.

Body text is set 8/11 Titillium Regular, colour commodo sed eget nunc. Pellentesque purus X N ) .
80°% black. Text to be 2 column, 118mm wide arcu, pharetra eu lacinia et, vestibulum non Body text is set 8/11 Titillium Regular, colour 80% black. Text to be 2 column, 118mm wide
with a 5mm gutter. Tracking can be adjusted erat. Nullam vel odio ipsum. Nulla consequat with a 5mm gutter. Tracking can be adjusted down to a maximun of -25 when required.
down to a maximun of -25 when required. fermentum risus bibendum ultricies. Mauris sed

congue libero, a sollicitudin eros.

Sub headers are set 12/14 icitudi ; ; FE ; ;
pneacers are Sed solicitudin arcu af wiputate lobortis. Sub headers are set 12/14 point, Titillium Light, colour to suit,

pOII’]t, Titillium nght, colour to Mauris vel molestie turpis. Curabitur tempor
suit, 6mm before 1mm after. quam in erat sodales tristique. Phasellus eget 6m m befo re 1 mmMm afte r.

efficitur odio. Aliquam dapibus varius nibh.
vestibulum aliquam fermentum velit pulvinar - Etiam rutrum dolor nec nisi varius portitor. Vestibulum aliquam fermentum velit pulvinar hendrerit. Curabitur cursus magna vitae eros
hendrerit. Curabitur cursus magna vitae eros Nulla sodales porttitor lorem sit amet dapibus. L. . . .
efficitur, non accumsan tellus aliquet. Fusce Donec quis enim at eros consequat elementumn. efficitur, non accumsan tellus aliquet. Fusce pellentesque eget dolor quis aliquam. Nunc
pellentesque eget dolor quis aliquam. Nunc Utid maximus magna, nec facilisis massa. libero dolor, egestas sit amet aliquam nec, eleifend ac lorem
libero dolor, egestas sit amet aliquam nec, Mauris eget lorem sollicitudin, molestie ! !
eleifend ac lorem. purus eget, dictum purus. Mauris ac orci

sapien. Curabitur a lectus nec nulla interdumn Donec ligula elit, malesuada eget convallis sit amet, tempor sit amet metus. Aenean vel

Donec ligula elit, malesuada eget convallis
sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit
amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa

ac purus ultricies mattis. Nunc cursus tristique
mi, et interdum erat semper ut. Suspendisse
nec justo maximus ex tempor consequat sed
quis justo. Donec eget odio ac lacus cursus
sollicitudin id et felis. Pellentesque ac purus
vitae sapien posuere tempus ac sit amet tortor.
Sed molestie erat dignissim lacus congue

malesuada. Suspendisse volutpat nibh gravida
nisl faucibus ultrices. In at nibh eget orci
consectetur congue consequat ac massa. Proin
sodales feugiat lacinia. Aenean non elit nec ante
posuere scelerisque sit amet quis nulla.

Donec ligula elit, malesuada eget convallis

sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit
amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa

ac purus ultricies mattis. Nunc cursus tristique

dapibus leo. Phasellus euismod vel augue in condimentum. Sed pharetra nibh magna, sit

amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris. Morbi scelerisque arcu metus, convallis
lobortis nulla tempus ac. Vestibulum placerat massa ac purus ultricies mattis. Nunc cursus
tristique mi, et interdum erat semper ut. Suspendisse nec justo maximus ex tempor
consequat sed quis justo. Donec eget odio ac lacus cursus sollicitudin id et felis. Pellentesque
ac purus vitae sapien posuere tempus ac sit amet tortor. Sed molestie erat dignissim lacus
congue commodo sed eget nunc. Pellentesque purus arcu, pharetra eu lacinia et, vestibulum
non erat. Nullam vel odio ipsum. Nulla consequat fermentum risus bibendum ultricies. Mauris

mi, et interdum erat semper ut. Suspendisse sed congue libero, a sollicitudin eros.
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4.3 TYPOGRAPHY: alternative Typeface

Alternative Typeface

Calibri is the alternative typeface for any
document created using MS Office programmes,
e.g. Word, PowerPoint, Excel as well as for any
email or electronic signature.

Calibri Ligh

Pt .. Calibri should only be used where the document
d de efgh |J k| mno pq rStUVWXVZ being worked on will eventually be sent to an end
A B C D E FG H U K L M N O P QRST U VWXYZ user unlikely to have Titillium installed on their PC.
1 2 345 67890 When using this font in Microsoft Word/Emails,

body text should be set no larger than 11pt.
Calibri Regular

abcdefghijkimnopgrstuvwxyz

ABCDEFGHIJKLMNOPQRSTUVWXYZ

1234567890

Calibri Bold

abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

AaBbCcl123



L.4

TYPOGRAPHY: Alternative Typeface — Preferred Usage A4

Page titles are set 30/32 Calibri

Light, in colour

Lead in text is set 12/15 Clibri Light, coloured 60% Black. It has a 10mm space before

and a 4mm space after.

Body text is set 10/13 Calibri Regular, coloured
80% black. Text to be two column, 150mm wide
with a 7mm gutter. Tracking can be adjusted
down to a maximun of -25 when required.

Vestibulum aliquam fermentum velit pulvinar
hendrerit. Curabitur cursus magna vitae eros
efficitur, non accumsan tellus aliquet. Fusce
pellentesque eget quis aliquam. Nunc libero
dolor, egestas sit amet aliquam nec, eleifend ac.

Sub headers are set 14/16 point,
Calibri Light, colour to suit, 6mm
before and 2mm after

Donec ligula elit, malesuada eget convallis

sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit amet
gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa ac
purus ultricies mattis. Nunc cursus tristique mi, et
interdum erat semper ut. Suspendisse nec justo
maximus ex tempor consequat sed quis justo.
Donec eget odio ac lacus cursus sollicitudin id et
felis. Pellentesque ac purus vitae sapien posuere
tempus ac sit amet tortor. Sed molestie erat
dignissim lacus congue commodo sed eget nunc.
Pellentesque purus arcu, pharetra eu lacinia et,
vestibulum non erat. Nullam vel odio ipsum. Nulla
consequat fermentum risus bibendum ultricies.
Mauris sed congue libero, a sollicitudin eros.

Sed sollicitudin arcu at vulputate lobortis. Mauris
vel molestie turpis. Curabitur tempor quam in
erat sodales tristique. Phasellus eget efficitur
odio. Aliquam dapibus varius nibh. Etiam rutrum
dolor nec nisi varius porttitor. Nulla sodales

porttitor lorem sit amet dapibus. Donec quis enim
at eros consequat elementum. Ut id maximus
magna, nec facilisis massa. Mauris eget lorem
sollicitudin, molestie purus eget, dictum purus.
Mauris ac orci sapien. Curabitur a lectus nec nulla
interdum malesuada. Suspendisse volutpat nibh
gravida nisl faucibus ultrices. In at nibh eget orci
consectetur congue consequat ac massa. Proin
sodales feugiat lacinia. Aenean non elit nec ante
posuere scelerisque sit amet quis nulla.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa ac
purus ultricies mattis. Nunc cursus tristique mi, et
interdum erat semper ut. Suspendisse nec justo
maximus ex tempor consequat sed quis justo.
Donec eget odio ac lacus cursus sollicitudin id et
felis. Pellentesque ac purus vitae sapien posuere
tempus ac sit amet tortor. Sed molestie erat
dignissim lacus congue commodo sed eget nunc.
Pellentesque purus arcu, pharetra eu lacinia et,
vestibulum non erat. Nullam vel odio ipsum. Nulla
consequat fermentum risus bibendum ultricies.
Mauris sed congue libero, a sollicitudin eros.

Sub headers are set 14/16 point,
Calibri Light, colour to suit, 6mm
before and 2mm after

Donec ligula elit, malesuada eget convallis

sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit amet
gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris.
Morbi scelerisque arcu metus, convallis lobortis
nulla tempus ac. Vestibulum placerat massa ac
purus ultricies mattis. Nunc cursus tristique mi, et
interdum erat semper ut. Suspendisse nec justo
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Page titles are set 30/32
Calibri Light, in colour

Lead in text is set 12/15 Clibri Light, coloured 60% Black. It has a
10mm space before and a 4mm space after.

Body text is set 10/13 Calibri Regular, coloured 80% black. Text to be two
column, 150mm wide with a 7mm gutter. Tracking can be adjusted down to a
maximun of -25 when required.

Vestibulum aliquam fermentum velit pulvinar hendrerit. Curabitur cursus
magna vitae eros efficitur, non accumsan tellus aliquet. Fusce pellentesque
eget quis aliqguam. Nunc libero dolor, egestas sit amet aliquam nec, eleifend.

Sub headers are set 14/16 point, Calibri Light, colour to
suit, bmm before and 2mm after

Donec ligula elit, malesuada eget convallis sit amet, tempor sit amet metus.
Aenean vel dapibus leo. Phasellus euismod vel augue in condimentum. Sed
pharetra nibh magna, sit amet gravida est facilisis eget.

Integer at imperdiet felis, et commodo mauris. Morbi scelerisque arcu
metus, convallis lobortis nulla tempus ac. Vestibulum placerat massa ac
purus ultricies mattis. Nunc cursus tristique mi, et interdum erat semper

AHdY490dAL



4.4.1 TYPOGRAPHY: alternative Typeface — Preferred Usage 210 x 210mm Document

Page titles are set 26/28 Calibri Light, in

colour

Lead in text is set 11/14 point, Calibri Light, coloured 60% black. It has a 8mm space before and

a 4mm space after to separate the body text.

Body text is set 9/12 point Calibri Regular, coloured
80% black. Text to be two column, 150mm wide with
a7mm gutter. Tracking can be adjusted down to a
maximun of -25 when required.

Vestibulum aliquam fermentum velit pulvinar
hendrerit. Curabitur cursus magna vitae eros efficitur,
non accumsan tellus aliquet. Fusce pellentesque eget
quis aliquam. Nunc libero dolor, egestas sit amet
aliquam nec, eleifend ac lorem.

Sub headers are set 13/15 point,
Calibri Light, colour to suit, 4.5mm
before, Imm after.

Donec ligula elit, malesuada eget convallis sit amet,
tempor sit amet metus. Aenean vel dapibus leo.
Phasellus euismod vl augue in condimentum. Sed
pharetra nibh magna, sit amet gravida est facilisis.

Integer at imperdiet felis, et commodo mauris. Morbi
scelerisque arcu metus, convallis lobortis nulla tempus
ac. Vestibulum placerat massa ac purus ultricies
mattis. Nunc cursus tristique mi, et interdum erat
semper ut. Suspendisse nec justo maximus ex tempor
consequat sed quis justo. Donec eget odio ac lacus

cursus sollicitudin id et felis. Pellentesque ac purus
vitae sapien posuere tempus ac sit amet tortor. Sed
molestie erat dignissim lacus congue commodo sed
eget nunc. Pellentesque purus arcu, pharetra eu lacinia
et, vestibulum non erat. Nullam vel odio ipsum. Nulla
consequat fermentum risus bibendum ultricies. Mauris
sed congue libero, a sollicitudin eros.

Sed sollicitudin arcu at vulputate lobortis. Mauris

vel molestie turpis. Curabitur tempor quam in erat
sodales tristique. Phasellus eget efficitur odio.
Aliquam dapibus varius nibh. Etiam rutrum dolor nec
nisi varius porttitor. Nulla sodales porttitor lorem sit
amet dapibus. Donec quis enim at eros consequat
elementum. Ut id maximus magna, nec facilisis massa.
Mauris eget lorem sollicitudin, molestie purus eget,
dictum purus. Mauris ac orci sapien. Curabitur a lectus
nec nulla interdum malesuada. Suspendisse volutpat
nibh gravida nisl faucibus ultrices. In at nibh eget orci
consectetur congue consequat ac massa. Proin sodales
feugiat lacinia. Aenean non elit nec ante posuere
scelerisque sit amet quis nulla.Mauris eget lorem
sollicitudin, molestie purus eget, dictum purus. Mauris
ac orci sapien. Curabitur a lectus nec nulla interdum
malesuada. Suspendisse volutpat nibh gravida nisl
faucibus ultrices. In at nibh eget orci consectetur
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Page titles are set 26/28
Calibri Light, in colour

Lead in text is set 11/14 point, Calibri Light, coloured 60% black. It has
a 8mm space before and a 4mm space after to separate the body text.

Body text is set 9/12 point Calibri Regular, coloured 80% black. Text to be two
column, 150mm wide with a 7mm gutter. Tracking can be adjusted down to a
maximun of -25 when required.

Vestibulum aliquam fermentum velit pulvinar hendrerit. Curabitur cursus magna
vitae eros efficitur, non accumsan tellus aliquet. Fusce pellentesque eget quis
aliguam. Nunc libero dolor, egestas sit amet aliquam nec, eleifend ac lorem.

Sub headers are set 13/15 point, Calibri Light, colour to suit,
4.5mm before, Imm after.

Donec ligula elit, malesuada eget convallis sit amet, tempor sit amet metus. Aenean
vel dapibus leo. Phasellus euismod vel augue in condimentum. Sed pharetra nibh
magna, sit amet gravida est facilisis.

Integer at imperdiet felis, et commodo mauris. Morbi scelerisque arcu metus,
convallis lobortis nulla tempus ac. Vestibulum placerat massa ac purus ultricies
mattis. Nunc cursus tristique mi, et interdum erat semper ut. Suspendisse nec justo
maximus ex tempor consequat sed quis justo. Donec eget odio ac lacus cursus
sollicitudin id et felis. Pellentesque ac purus vitae sapien posuere tempus ac sit



4.4.2 TYPOGRAPHY: Alternative Typeface — Preferred Usage: A5

AHdY490dAL

Page titles are set 22/24 Calibri

Page titles are set 22/24 Calibri Light, Light, in colour
in colour

Lead in text is set 10/12 point, Calibri Light, coloured 60% black. It has a 8mm

Lead in text is set 10/12 point, Calibri Light, coloured 60% black. It has a 8mm space
space before and a 4mm space after to separate the body text.

before and a 4mm space after to separate the body text.

Body text is set 8/10 Calibri Regular, colour 80% bibendum ultricies. Mauris sed congue libero, a ) o ) )
black. Text to be 2 column, 118mm wide with a sollicitudin eros. Body text is set 8/10 Calibri Regular, colour 80% black. Text to be 2 column, 118mm wide with a
5mm gutter. Tracking can be adjusted down to a 5mm gutter. Tracking can be adjusted down to a maximun of -25 when required.

maximun of -25 when required. Sed sollicitudin arcu at vulputate lobortis.

Mauris vel molestie turpis. Curabitur tempor
. quam in erat sodales tristique. Phasellus eget
Sub headers are set 12/14 point, efficitur odio. Aliquam dapibus varius nibh.

Calibri Light‘ colour to suit, 6mm Etiam rutrum dolor nec nisi varius porttitor. Nulla

Sub headers are set 12/14 point, Calibri Light, colour to suit,

sodales porttitor lorem sit amet dapibus. Donec
before 2mm after. quis enim at eros consequat elementum. Ut id 6m m befo re 2 mm aﬂ:e r.
Vestibulum aliqguam fermentum velit pulvinar maximus magna, nec facilisis massa. Mauris eget . . . . . . .
hendrerit. Curabitur cursus magna vitae eros lorem sollicitudin, molestie purus eget, dictum Vestibulum aliquam fermentum velit pulvinar hendrerit. Curabitur cursus magna vitae eros
efficitur, non accumsan tellus aliquet. Fusce purus. Mauris ac orci sapien. Curabitur a lectus efficitur, non accumsan tellus aliquet. Fusce pellentesque eget dolor quis aliquam. Nunc libero
pellentesque eget dolor quis aliquam. Nunc nec nulla interdum malesuada. Suspendisse

dolor, egestas sit amet aliquam nec, eleifend ac lorem.

libero dolor, egestas sit amet aliquam nec,
eleifend ac lorem.

Donec ligula elit, malesuada eget convallis

sit amet, tempor sit amet metus. Aenean vel
dapibus leo. Phasellus euismod vel augue in
condimentum. Sed pharetra nibh magna, sit

volutpat nibh gravida nisl faucibus ultrices. In at
nibh eget orci consectetur congue consequat ac
massa. Proin sodales feugiat lacinia. Aenean non
elit nec ante posuere scelerisque sit amet quis.

Donec ligula elit, malesuada eget convallis
sit amet, tempor sit amet metus. Aenean vel

Donec ligula elit, malesuada eget convallis sit amet, tempor sit amet metus. Aenean vel dapibus
leo. Phasellus euismod vel augue in condimentum. Sed pharetra nibh magna, sit amet gravida

est facilisis eget.

amet gravida est facilisis eget. dapibus leo. Phasellus euismod vel augue in

condimentum. Sed pharetra nibh magna, sit Integer at imperdiet felis, et commodo mauris. Morbi scelerisque arcu metus, convallis lobortis
Integer at imperdiet felis, et commodo mauris. amet gravida est facilisis eget. I Vestibul I Itrici is. N o .
Morbi scelerisque arcu metus, convallis lobortis nulla tempus ac. Vestibulum placerat massa ac purus ultricies mattis. Nunc cursus tristique mi,
nulla tempus ac. Vestibulum placerat massa ac '“‘Eie' a‘I'mPE'd'e‘ felis, et °°mm°d|f Ta:”s- et interdum erat semper ut. Suspendisse nec justo maximus ex tempor consequat sed quis
purus ultricies mattis. Nunc cursus tristique mi, Morbi scelerisque arcu metus, convallis lobortis . . - A . . .
et interdum erat semper ut. Suspendisse nec nulla tempus ac. Vestibulum placerat massa ac justo. Donec eget odio ac lacus cursus sollicitudin id et felis. Pellentesque ac purus vitae sapien
justo maximus ex tempor consequat sed quis purus ultricies mattis. Nunc cursus tristique mi, posuere tempus ac sit amet tortor. Sed molestie erat dignissim lacus congue commodo sed
justo. Donec eget odio ac lacus cursus sollicitudin et interdum erat semper ut. Suspendisse nec A .
id et felis. Pellentesque ac purus vitae sapien justo maximus ex tempor consequat sed quis egt.et 'nunc. Pellentesque purus arcu, phargtra etf lacinia et, vgspbulum n.on erat. Nullam vel
posuere tempus ac sit amet tortor. Sed molestie justo. Donec eget odio ac lacus cursus sollicitudin odio ipsum. Nulla consequat fermentum risus bibendum ultricies. Mauris sed congue libero, a
erat dignissim lacus congue commodo sed id et felis. Pellentesq.ue ac purus vitae sapien ) sollicitudin eros.
eget nunc. Pellentesque purus arcu, pharetra posuere tempus ac sit amet tortor. Sed molestie
eu lacinia et, vestibulum non erat. Nullam vel erat dignissim lacus congue commodo sed
odio ipsum. Nulla consequat fermentum risus eget nunc. Pellentesque purus arcu, pharetra Sed sollicitudin arcu at vulputate lobortis. Mauris vel molestie turpis. Curabitur tempor quam in

erat sodales tristique. Phasellus eget efficitur odio. Aliquam dapibus varius nibh. Etiam rutrum
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4.5 TYPOGRAPHY: Accesibility- Best Practice

Producing accessible and engaging
communications materials can present a
real challenge to the designer.

Accessible print and digital communications
material needs to be visually engaging and
informative to draw a reader to it as well as legible
for people with sight problems and learning
difficulties.

It is impossible to design something that is
accessible to everyone. However, our aim is to
make our communication material accessible

to as wide an audience as possible, whilst being
creative informative and visually stimulating.

There are a number of things we can do to ensure
our use of typography in our communications
work for a wide and diverse audience.

Capital letters

Typesetting text using large amounts of capital
letters can be harder to read than lowercase letters.

Italics

Italics should be treated in a similar way to capital
letters. Many partially sighted people can find them
difficult to read so they should be used sparingly.

Using bold text or using a strong colour to add
emphasis is a better option.

Leading

Leading is the space between two lines of type, and
is measured from baseline to baseline. If the leading
is too narrow or too wide, the text will be difficult

to read. As a basic rule, the leading should be a
minimum of 2 point sizes larger than the type size.

Alignment

Left aligned text with a ‘ragged’ right hand margin is
the most legible as it is easier to find the start and
finish of each line. The spaces between each word
are also equal.

Contrast

There should always be high tonal contrast
between the text and the background it is printed
on. Contrast is greatest when dark colours are
combined with very pale colours.

Reversing out copy

The background colour should be as dark as
possible. White copy reversed out of a very dark
colour or black are the most legible. Attention
should be paid to typesize and very light weights of
type to ensure copyis always legible.

Copy on images

Setting text on an image can make it difficult to
read. The background must always be even in tone
with excellent contrast and should be digitally
retouched, if necessary.

Design

Accessible design is clean, simple and uncluttered
with good visual navigation.
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5.1 IMAGERY: Hero Images

Image Overview

The use of photography can add impact and
dynamics to your publications.

Choosing the right photography can help convey
atmosphere, personality and emotion to your
publications and will help you tell your story.

Look for images that are ‘natural; try to avoid
'staged’ images that show cliches and stereotypes.
Use imagery that adds value and is relevant to

the content. Make sure that your images reflect
diversity and gender equality.

Any images selected for print media must be
300dpi and saved as CYMK. This will ensure good
print reproduction.

Hero Images

Hero Images are a core part of our brand - they
deliver our brand personality and associations
through close crops, shallow depth of field

and a shift in focus. These techniques intrigue,
fascinate and hook the audience into content.

Our most curious images, hero images should

be used at the beginning of an audience journey,
provoking the user to discover more and instantly
connect with our brand values and associations.



5.2 IMAGERY: Narrative Images
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Narrative Images

Narrative images continue the audience journey.
They help tell a story and provide visual context,
allowing the audience to pause for consideration

Narrative images should follow hero images
and feature images of medium focus. Wherever
possible, capture a moment in time that will
capture audience attention.

The image examples on this page provide a focus
emphasising the collaborative nature of the EIT
Community and the innovators and entrepreneurs
that are part of that community

............................................................................
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5.3 IMAGERY: Reflection Images

Reflection Images

Reflection images are the concluding piece in
the journey. They provide a moment of reflection
through the use of wide angled content.

They should be used in the penultimate part
of a guide, resulting in a wider viewpoint and
concluding the content.

The image examples on this page focus on the
societal aspect of the EIT Community's waork. The
nature and purpose of the EIT Community is to
empower innovators and entrepreneurs to shape
a brighter future for Europe.
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6.1 STATIONERY: Stationery Suite

Letterhead
Business Cards
. it ) | European instinute of
EIt ‘ European Institute of nfopark | T +3614819300 Innovation & Technology
Innovation & Technology 1/E Neumann Janos utca | Wk eiteuropa. =
1117 Budapest | Hungary

eit

Job Tite

niopark | T 436148193

/E Neurnann M o361
1117 Bucapest [Hungary | E: forename sumame@eiteuropacu
Making innovation happen
Address Line 01 eit.europa.eu i
" . eit.europa.eu ETeu ) Effnew
Address Line 02 L
Town/City
Postcode
County Comp Slip
<Date>
eit ‘ European Institute of Infopark | T +3614818300
Innovation & Technology 1/E Neumann Janos utca | W eiteuropa.cu

Et laborecae voluptior sus apita nulparc ienemodis dolupissunt quam quam sumqui bla quidebita 1117 Budapest | Hungary

aut haruptaquis ratescia quassin et ra perunt doluptate sant ape laborrum rerro et explautem desto
modit rehentem nullitasit eligene con con re conempor si con pos ea quas asitae conecae debis
corecaecus es autatis quasped ipsunde scimi, earumgquias dolupta nosandit eum ilit omnia conet
enestio cuptatisque plaborestem.

On recte qui ut ut vid quis sincte erum doles dollupis et fuga. Et eaque nonestor andes consequatum
qui officta tioremod maioremporae possimus quati qui cum et a que sandae sit archil minulluptur

sa nit milique landel idel evere, ut opta ipsandi rae suntempore voluptam conseque ipsundessite
maxim qui beateni moluptatius et hicimpo rissum aped ut as plaborumenim reperis cienihi .

Am, aliquid ullit hillant ab is et moleni doluptatur? Quiandu ciament occum sequamus comniendi

reruptas et et harum sum et doluptatat ut ad qui aut ad qui sus nossect otatenis ditiatur? Quis - he E i abody of the Evrapean Urion
sunte sit pratem quas et imodis archite con cullab idigeni dolupti busapellabo. Et a cum fuga. Ita

sunt, offic tet, officiat porpore scitassenis rest volenis et di ullabor ibeaqua ssimuscia volorumque

mossinc ipsunt eaqui odiscitem remporeic tet fuga. Itaspicabore niam, volest, nam, cupta vereritat.

With compliments

On recte qui ut ut vid quis sincte erum doles dollupis et fuga. Et eaque nonestor andes consequatum

qui officta tioremod maioremporae possimus quati qui cum et a que sandae sit archil minulluptur

sa nit milique landel idel evere, ut opta ipsandi rae suntempore voluptam conseque ipsundessite DL Envelope
maxim qui beateni moluptatius et hicimpo rissum aped ut as plaborumenim reperis cienihi .

Your sincerely

eit ‘ European Institute of
Innovation & Technology

Forename Surname
Job Title

Making innovation happen

[ [—




6.2 STATIONERY: stationery Suite (Alternative)

Letterhead

A43INOILYLS 09

Business Cards

i nfopart 13614819300 el KICName
ejt ) KICName VE Noumane s s | W6 et C

1117 Budapest | Hungary
Forename Surname

job Ttle

Infopark | T 43614818300
V/E Newmann Janos utca

1117 Budapest | Hungary

Making innovation happen
kicname.eu Kiceu W Kicnews [

Address Line 01 kicname.eu
Address Line 02
Town/City
Postcode

County Comp Slip

<Date>

eit ) KICName e teumam oo | W s
Et laborecae voluptior sus apita nulparc ienemodis dolupissunt quam quam sumqui bla quidebita 1117 Budapest | Hungary

aut haruptaquis ratescia quassin et ra perunt doluptate sant ape laborrum rerro et explautem desto
modit rehentem nullitasit eligene con con re conempor si con pos ea quas asitae conecae debis
corecaecus es autatis quasped ipsunde scimi, earumquias dolupta nosandit eum ilit omnia conet
enestio cuptatisque plaborestem.

On recte qui ut ut vid quis sincte erum doles dollupis et fuga. Et eaque nonestor andes consequatum
qui officta tioremod maioremporae possimus quati qui cum et a que sandae sit archil minulluptur

sa nit milique landel idel evere, ut opta ipsandi rae suntempore voluptam conseque ipsundessite
maxim qui beateni moluptatius et hicimpo rissum aped ut as plaborumenim reperis cienihi .

Am, aliquid ullit hillant ab is et moleni doluptatur? Quiandu ciament occum sequamus comniendi
reruptas et et harum sum et doluptatat ut ad qui aut ad qui sus nossect otatenis ditiatur? Quis - '
sunte sit pratem quas et imodis archite con cullab idigeni dolupti busapellabo. Et a cum fuga. Ita
sunt, offic tet, officiat porpore scitassenis rest volenis et di ullabor ibeaqua ssimuscia volorumque
mossinc ipsunt eaqui odiscitem remporeic tet fuga. Itaspicabore niam, volest, nam, cupta vereritat.

grosmveen With compliments

On recte qui ut ut vid quis sincte erum doles dollupis et fuga. Et eaque nonestor andes consequatum

qui officta tioremod maioremporae possimus quati qui cum et a que sandae sit archil minulluptur

sa nit milique landel idel evere, ut opta ipsandi rae suntempore voluptam conseque ipsundessite DL Envelope
maxim qui beateni moluptatius et hicimpo rissum aped ut as plaborumenim reperis cienihi .

Your sincerely
it ) KICName

Forename Surname
Job Title

KChame s supported by the T
aboiy of the Eurapean Union

| [ Making innovation happen
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6.3 STATIONERY: Stationery Suite - Envelope Logo Positioning

(eIt )| Sropem omrmresr Envelope Logo Positioning
) Consistent positioning of the logo is vital,
ert European Institute of )
Innovation & Technolagy it must always appear on the left.

Logo size and position

A: 229 x 324mm Envelope
Logo Height 18mm

left margin 15mm

top margin 15mm

e B: 220 x 110mm Envolope
Logo Height 18mm
left margin 15mm
top margin 15mm

' C: 229 x 162mm Envelope
(It) | Fmem e st Logo Height 18mm

left margin 15mm
top margin 15mm

Landscape formats

The top and left hand margins remain the
same for the corresponding landscape
formats.




6.4 STATIONERY: Email Signature
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7.1 GRAPHIC ELEMENTS: The ‘EIT Community’ Circles

]
1/2 20%
e I the width black

The ‘EIT Community’ circles

The EIT Community circles are the graphic element of the brandmark. The the inner circle has been
shaped to form a 'C’ to represent the EIT Community whilst the outer circle symbolises the supportive
yet open nature of the EIT.

The EIT Community circles have been developed to work in two applications. The first application is to use
the graphic element as a device to focus on a subject or person within a hero image. The placement and
opacity of this graphic element will depend on the image selected. Please look at the examples provided to
see how the application of the EIT Community circles for this purpose is envisaged.

The second application is to use the EIT Community circles as a graphic texture to be used behind text or
to frame statements or quotes. You should always apply a 20% value of the base colour selected although
this may need to be adjusted depending on the chosen colour. Please look at the examples provided to see
how the application of the EIT Community circles for this purpose is envisaged.



7.2 GRAPHIC ELEMENTS: The ‘EIT Community’ Circles — Examples of Use
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7.3 GRAPHIC ELEMENTS: The Circular Image Frame

1/20 Height of circle equals X o
. The circle image frame

The EIT Community circle has been adapted to
work as frame for images. We have developed
two options.

The first has been designed to work with hero
images for publication covers, posters or event
materials. The outer border has a reduced opacity
to show the image behind it and and can be used
in any colour within the palettes provided. The
opacity and colour selection should be chosen to
work with the selected image.

The placement of the image frame is optional but
should always allow enough space to work with
the publication title and logos. Please look at the
examples provided to see how we envisage the
application of the circle image frames.

18X

The second image frame has been developed to
work with images within a publication. The frame
has a border that sits outside the main image. You
should always apply a 20% value of the base colour
selected for the outer border. This aligns the image
frame with other graphic elements provided in this
brand book.

The placement of the image frame is optional but

should always allow enough space to work with

the publication text and other content. Please look

at the examples provided to see how we envisage
X the application of the circle image frames.




7.4 GRAPHIC ELEMENTS: The Circular Image Frame — Examples of Use
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Adis sin nus eum 3

70% opacity
www.kic.eu

(dependent
on image)

50% opacity
(dependent
on image)

Title 40pt

|dendant voloriatati eumquis

www kic.eu

Title 20pt

1/3

15mm AL cover AL cover AL cover
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7.5 GRAPHIC ELEMENTS: The Circular Image Border

1/25 Height of circle equals X

| | 3 x

21X




7.6 GRAPHIC ELEMENTS: The Circular Image Border — Examples of Use
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Brochure chapter i+ S
spread using the ®
second image 02
frame option Utet audit volorio vollab

delenihicitin cum qui do
1/2

210 x 210 mm example
Full bleed spread
can also include
the circle shapes @
to hold information

Adis sin nus eum

eit.europa.eu

Both the circle
and outer cirlce
have a 80%
opacity. (The
percentage will
always depend
on the type of
image behind
the circles.)
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7.7 GRAPHIC ELEMENTS: Image and Text Box Frame Overview

Sub Title

Ab imus con providitiam, quodis aut aut re
con cor aut eosseque et quam ut voluptate
dolor magniet eum repellore nescieniendi
cum harum inus et que nim laccum, sam,
voluptatur? Faccustis eum lanieni quis
dolorest esenis dit essi optatus volupta
tiasseque quis a por as autas nosamet rem
sitis ut ducias simolu

tinvell essuntem asitiatis esti ute int que cus,
sunt vereped itibus vit vendel explab in res
elitatur audant volori ut ut aut illorehenda con
nos quae poribea rumendi ipientia voluptate et
pos doleces sundias ipicture quam, untem aut
dolestium eum elibus porrovi duntoritate sum
rerum earumquamet que commod qui

a cum facius quaeceati ipic totas molorae
ptatibustin resti verspid quam, suntisi
volecatem doloresequam im volorem es maio.
Nam audam ipsusa est, serovitam re, sequatis
mi, aut untiae por sam, ipieni denditetur?
Odiore vente vereicat iniet la dolo inum.

rerum earumquamet que commod qui

tinvell essuntem asitiatis esti ute int que cus,
sunt vereped itibus vit vendel explab in res
elitatur audant volori ut ut aut illorehenda co
sunt vereped itibus vit vendel explab in res
elitatur audant volori ut ut aut illorehenda co

...........................................................................................................

Image and text box frame

We have developed image and text box frames
to work with other graphic elements within the
brand book.

The image frame should only apply to narrative
images within publications and has been designed
to work within the structure of our page layout.

The text box frame can be used within publications
and other applications where the graphic layout
and space allow.

The element should have a 6mm radius applied to
0pposing corners as shown.

Always apply a 20% value of the base colour
selected although this may need to be adjusted
depending on the chosen colour.

Please look at the examples provided to see how
we envisage the application of the image and text
box frame.

.......................................................



7.8 GRAPHIC ELEMENTS: Image and Text Box Frame — Examples of Use

Use part of the EIT circles

Blaut fugia quodia nobis

Images inside the shape

need to be the same width

as the text colums

to create quote marks

Typography rules
still apply when
in boxes

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem
liandip iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex
exerati quid ut quam, conseca borectem volorro vitatibus magnissedi aut
que dolupta sinvenisquo verum aut arcipic atiissit reptatet alita de qui
accus adignatiam escidunt volores dem que et idustectem suntur? Ximus
nobis dolecae ex enda quaerum quaspe accum faccabo. Im corroris dellab

ium quis derunt.

Dem que et idustectem

Rempore puditium, sit et doloreicae nus,
omnis et a simagnis dent hillo quae nis
iliandio molorempore, sits sus, nihillacipis
dusti in eaque mos si quam, et prat velicia
ipicto blabore.aque mos si quam, et prat
velicia ipicto blabore.aque mos si quam, et
prat velicia ipicto blabore.

Pro beror aut

ssedi aut que
uo verum aut arcipic
eptatet alita de qui accus

quaspe accum faccabo. Im
dellab ium quis derunt. dem qu:

quaerum
quaspe accu bo. Im corroris
dellab ium quis derunt. dem qu
du untur
0 nda quaerum quaspe

m faccabo. Im corroris dellab ium
quis derunt

Pro beror aut

Pudiatur archicipit, audit pro beror aut

aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati quid ut
quam, conseca borectem volorro vitatibus
magnissedi aut que dolupta sinvenisquo
verum aut arcipic atiissit reptatet alita de
qui accus adignatiam escidunt volores dem
que et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe accum
faccabo. Im corroris dellab ium quis derunt

Ximus nobis

Pudiatur archicipit, audit pro beror aut

aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati quid ut
quam, conseca borectem volorro vitatibus
magnissedi aut que dolupta sinvenisquo
verum aut arcipic atilssit reptatet alita de
quiaccus adignatiam escidunt volores dem
que et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe accum
faccabo. Im corroris dellab ium quis derunt

ut quam, conseca borectem volorro
vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit
reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem
suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im
corroris dellab ium quis derunt. ut quam,
conseca borectem volorro vitatibus
magnissedi aut que dolupta sinvenisquo
verum aut arcipi atiissit reptatet alita de
qui accus adignatiam escidunt volores dem
que. et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe accum
faccabo. Im corroris dellab ium quis derunt

f;ilaut fugia quodia nobis

olupta sinvenisquo
verum aut arcipic atiissit
reptatet alitd de qui accus
adignatiam escidunt

«+ EIT Magazine 2014

The corner size needs to be
6mm in all publications

Pro beror aut P!

Pudiatur archicipit, audit pro beror aut
aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati quid ut
quam, conseca borectem volorro vitatibus
magnissedi aut que dolupta sinvenisquo
verum aut arcipic atiissit reptatet alita de
quiaccus adignatiam escidunt volores dem
que et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe accum
faccabo. Im corroris dellab ium quis derunt

Ximus nobis

Pudiatur archicipit, audit pro beror aut
aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati quid ut
quam, conseca borectem volorro vitatibus
magnissedi aut que dolupta sinvenisquo
verum aut arcipic atiissit reptatet alita de
quiaccus adignatiam escidunt volores dem
que et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe accum
faccabo. Im corroris dellab ium quis derunt
luptaenisquo verum aut arcipic atiissit
reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem

Pro beror aut

Pudiatur archicipit, audit pro beror aut

m volorro vitatibus magnissedi

tiissit repta
alita de qui accus adignatiam
cidunt volores dem que et
idu: m suntur?

eiteuropaeu -

Pudiatur archicipit,

audit pro ber qui custium estem liandip iciisquissit lant offici
ipitisciae erovid utempor sinciet llore vid ex exerati quid ut quam, conseca

borectem volorro vitatibu t lupt um aut
arcipic atiissit reptatet alita de qui accus adignatiam escidunt volores dem que

Pro beror aut udiatur archicipit, audit pro beror aut
aut vereped gnissedi aut que dolupta sinvenisquo
verum aut arcipic atiissit reptatet alita de qui accus
adignatiam escidunt volores dem que et idustectem
suntur? Ximus nobis dolecae ex enda quaerum quaspe
accum faccabo. Im corroris dellab ium quis derunt.

Ximus nobis

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium quis derunt.
luptaenisquo verum aut arcipic atissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium quis derunt. ut quam,
conseca borectem volorro vitatibus magnissedi aut que dolupta sinvenisquo

Icons can be added
inside the text boxes

80% opacity
(depends on
the image)

For statements use
aline alongside
the text on the left
hand side
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7.9 GRAPHIC ELEMENTS: icons

VS
=] [&=) &
& =l =
O
® @ 44
O

0O =
(R & H

23 P O

00050
00000

b (8

Icons

These graphic icons have been developed to work along side the other graphic elements within the brand book. They
have been designed to be adaptable and can be used across all media from print to screen. This concept could be used
across all of the EIT Community's communications from printed publications to digital media platforms.

The graphic icon elements can be used to display icons, photographs, text and data in any combination to fit any device
or display area. The graphics and icons can be produced using the existing EIT colour palettes to differentiate between
the various areas of expertise, KICs or general EIT communications. Since the design is a vector, it can be scaled up or
down without any loss in image quality. Please look at the examples provided in the brand book to see how we envisage
the application of the graphic icons. These icons above are available in the colours displayed above.



Publications



8.1 PUBLICATIONS: A4 Brochure — Grid Specification

The Grid

We have developed a grid system to help
designers when producing communication
materials.

The grid has been designed to provide a flexible
and useful layout tool that allows for creativity.

The grid should be used as a guide for the
structure of your materials and provides a wide
range of layout options whilst adhering to our
community brand.

The inclusion of sufficient white (clear) space
allows important text to stand out in a layout.

297 mm

The use of scale is also a useful tool in the creation
of layouts.

30 mm 7 mm
30 mm

420 mm
A4 Spread Grid

AL (210x297) spread that is divided into 6 columns and rows using the Rule of Thirds (Golden Ratio).



8.1.1 PUBLICATIONS: as Brochure — Spread Examples
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8.2 PUBLICATIONS: As Brochure — Cover Examples
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8.2.1 PUBLICATIONS: As Brochure - Spread Examples
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8.3 EXAMPLES: 210 x 210mm Brochure — Cover and Spread Examples

Adis sin nus eum

eit.europa.eu
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Innovation & Technology

B |

vid ex exerat quid ut quam, conseca borectem
volorro vitatibus magrissed aut que dolupta

Blau

quodianobis

Pudiatur ror autaut

lant offiptisciae rou tempor et 102 g qu o dostectom sunto
Et doloreicae nus, omnis et a simag-
aitade quiaccus adgnatiam esccuntvolores 115 denthillo

Ximus nobis omnis
dolecae ex mfacea- molor-
bo.Im cortoris delb um quis derunt.

empore, sis sus, nihllacpis dustin eaque mos
Siquam, et prat vlici picto blabor

Dem que et idustectem
Pro beror aut

Rempore puitium, st et doloreicae nus, omnis

Pudiatur archicipt, audi po beror aut aut

empore sitssus, mos
siquam, et prat velicia picto blabore.

lant offic pitisciae erovid utempor sincit lore:

Erovid utempor sinciet

Pudiatur archicipt, audit po beror autaut

ereped quicustium estem landipicisquissit 1 o6 U accus adignatiam escdunt volores

Ximus nobis
facca-

Volorro vitatibus magnissediaut que dolupta bl LR p T ot S

que etidustectem

aitado quiaccus adigratiam escidunt volores
dem que et dustectem suntur? Ximus nobis Pudiatur archicipt, audi po beror aut aut
dolecae oxe

bo.

lant offic pitiscias erovid utempor sincit lore
vid ex exerati quid ut quam, conseca borectem

n Volorrovitatibus magnissed aut que dolupta
alitade qui accus adignatiam escidunt volores

vereped qui custium estem liandip cisquissit

o dmus nobis

dolecae ex enda quacrum quaspe accum facca-
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quodia nobis

Pudiatur archicipt, audit po beror aut aut vereped qu

Enda quaerum quaspe accum

Pudiatur archicpt audit pro beror aut aut verer

custium estem landip cisquisitlant offic pitscae.

custium estem landip cifsquissit ant o pitisciae
P t

quam, i

quam, cons tatibus magnissedi

aut que dolupta sinvenisa

m escidunt
olores dem que et dustectem suntur? Ximus nabis
dolecae ex enda quasrum quaspe accum faccab. Im
cortors delab um guis derunt.

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis eta

ores dem que et idustectem suntur?

Et doloreicae nus, om
dent hillo

Rempore puditum, sit et doloreicae nus, omnis et
simagis dent hila quae nislandio molorempore,

smagnis. s 5 quam, et
st sus, ssiqumet |
prat velicia picto blabore
Pro beror aut
Erovid utempor sinciet
Pudiatur archicpt, audit pro beror aut aut vereped qui
Pudiatur archicpt, audit pro beror aut aut ereped qui  custium estem liandip cifsquissitant offc pitisciae
custium estem pitisciae porsi t
b quam, tatibus magnissedi
e aut que dolupt q -
aut ati- igratiam exc
Issit reptatet ata de quiaccus adignatiam escidunt  yolores dem que et dustectem suntur? Ximus nobis
volores dem u Gmus nobis N faccabo.Im

m faccabo,

B Publcation 2013

Volorro vitatibus magnissedi aut que
dolupta sinvenisquo

Pudiatur archicipt audit po beror aut aut vereped qu

isstreptatet alta de qui accus adignatiam escidunt
Volores dem que et dustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe accum faccabo. Im
corrors delab um qus derunt.

Ro omni blaut fugia quodia nobis dllesequia conse-
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8.4 EXAMPLES: posters Examples

O

Posters
The EIT Community design principles apply to the production of posters.

Posters should be impactful, engaging and informative. All content should be clearly displayed and
concise.

Itis important to maintain consistency across all communications so the same guidelines apply with
regards to graphic elements, imagery and typography.

Making innovation happen

Everit et qui conse nimporem site dolupta testotaquo bla sit
ullanti busciae sit quiae nusapici is ipsum quodit faccum invelique
netust, quam.
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8.5 EXAMPLES: bocument Folder Examples (230 x 315mm)

Adis sin nus eum
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8.5.1 EXAMPLES: Document Folder Specifications (230 x 315mm)

Outside of folder

230 mm 230 mm 230 mm 230 mm

EIT COMMUNITY BRAND BOOK + ++++ e eseeeennnnnaneeeeennnnnneeeeennnnsseeeeennnnsseeesennnnsseeeeesssssseeeeesssssssessesssnssseesessssssasesessnnnsseeeessnnnnaes

175 mm

142 mm

o
o
)
c
W
=
=
=
o
=
n




8.6 EXAMPLES: As Leaflet Examples

Adis sin nus eum

eit.europa.eu

) @ |
eit.europa.eu

Adis sin nus eum

www.kic.eu

ewt KICName
www.kic.eu

dolorib erspient as ipsam
porepti am fuga.

Blaut fugia quodia nobis

dolupta
verum aut arcipic atissit reptatet alita de
dunt volores dem
etidustectem suntur? Ximus
ex enda quaerum quaspe accum
bo. Im corroris dellab ium quis derunt

Dem que et idustectem

pore puditium, sit et dol

i in eaque mos si quam, et prat v
ipicto blabo

Dem que et idustectem

empore puditium, st et doloreicae r
omnis et a simagnis dent hillo qu

iliandio molorempore, sitis sus, nihillacipis
dustiin eaque mos si quam, et prat velicia
ipicto blabore.

Blaut fugia quodia nobis

Pudiatur archicipit, audit pro beror aut aut vereped qui
custium estem liandip iciisquissit lant offici ipitisciae
erovid utempor sinciet illore vid ex exerati quid ut quam,
conseca borectem volorro vitatibus magnissedi aut que
dolupta sinvenisquo verum aut arcipic atissit reptatet
alita de qui accus adignatiam escidunt volores dem que
etidustectem suntur? Ximus nobis dolecae ex en

quaerum quaspe accum faccabo. Im corroris dellab ium
quis derunt

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis et a
simagnis dent hillo quae nis iliandio molorempore, sitis.
sus, nihillacipis dustiin eaque mos si quam, et prat
velicia ipicto blabore.

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis et a
simagnis dent hillo quae nis iliandio molorempore,
sitis sus, nihillacipis dusti in eaque mos si quam, et
prat velicia ipicto blabore. simagnis dent hillo quae
nis iiandio molorempore, sitis sus, nihillacipis dustiin
eaque mos si quam, et prat velicia ipicto blabore.

Blaut fugia quodia nobis

Rempore puditium, sit et doloreicae nus,
omnis et a simagnis dent hillo quae nis iliandio
molorempore, sitis sus, nihillacipis dusti in eaque
mos si quam, et prat velicia ipicto blabore.

consequide est pliquistios am nos ium utet audit
volorio vollab imus:

porepti estem liandip iciisquissit lant offici
ipitisciae erovid utempor sinciet llore vid ex
exerati quid ut quam

nos ium utet Im corroris dellab ium quis derunt

Test pliquistios am nos lant offici pitisciae
erovid utempor

Aium utet audit volorio vollab,
Lonsequide estpliquistios
Enos ium utet audit volorio
lonsequide est pliquistios
Mos ium utet audit volorio
Enos ium utet audit volorio
lonsequide est pliquistios

Mos ium utet audit volorio

Blaut fugia quodia nobis
consequide est pliquistios am nos ium utet audit volorio

vollab imus

+ porepti estem liandip icisquissit lant offici ipitisciae
erovid utempor sinciet illore vid ex exerati quid ut
quam

+ nos um utet Im corroris dellab ium quis derunt

Test pliquistios am nos lant offici ipitisciae erovid
utempor

+ Aium utet audit volorio vollab

nos ium utet Im corroris dellab ium quis derunt

+ porepti estem liandip icisquissit lant offci iptisciae
erovid utempor sinciet llore vid ex exerati

+ Aium utet audit volorio vollab

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis eta
simagnis dent hillo quae nis iiandio molorempore, sitis
sus, nihillacipis dusti in eaque mos i quam, et prat velicia
ipicto blabore. si quam, et prat velicia si quam, et prat
velicia si quam, et prat velicia si quam, et prat velicia.

laut fugia quodia nobis
olupta sinvenisquo verum
aut arcipic atiissit reptatet
alita de qui accus adignatiam
escidunt volores dem que et
idustectem suntur? Ximus
nobis”

Blaut fugia quodia nobis

Pudiatur archicipit, audit pro beror aut aut vereped qui
custium estem liandip iciisquissit lant officiipitisciae
erovid utempor sinciet illore vid ex exerati quid ut quam,
conseca borectem volorro vitatibus magnissedi aut que
dolupta sinvenisquo verum aut arcipic atiissit reptatet
alita de qui accus adignatiam escidunt volores dem que
etidustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium
quis derunt,

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis et a
simagnis dent hillo quae nis iliandio molorempore, sitis
sus, nihillacipis dusti in eague mos i quam, et prat
velicia ipicto blabore.

dolorib erspient as ipsam

porepti am fuga.



8.7 EXAMPLES: Ax4 Magazine Example

Blaut fugia quodia nobis

/f- Pro beror aut F
iipiticiae erovid utempor sinciet lore vid ex Blaut fugia quodia nobis archicpR, audit proberor aut
exerati quid ut quam, conseca borectem volorro itatibus magnissed aut olupta Sinvenisquo IR s o e

aut arcipic aisit reptatet aita de qu verum aut arcipic atiissit EAERERJa ofic ptiscae s

untur? Ximos reptatet alita de qui accus
adignatiam escidunt

doles ¢ quarum quasp
faccabo. Im corrris dellsb fum quis cerunt T =

Ximus nobis.

vlca pictobiabore aque mos 5 quam, et

pratvelcapcto blabore.

enca quaerum quaspe acc
faceaba,Im coraris dellab fum quis cerunt

Ximus nobis

Um renis sim iberum

EIT Headquarters: Winter 2014 Issue 1
Infopark - Building E

Pro beror aut udiatur archicipit, audit pro beror aut
aut vereped gnissedi aut que dolupta sinvenisquo
verum aut arcipic atissit reptatet alita de qui accus
adignatiam escidunt volores dem que et idustectem
suntur? Ximus nobis dolecae ex enda quaerum quaspe
accum faccabo. Im corroris dellab ium quis derunt.

1 Neumann Janos
utca 1117 Budape:
Hungary

Ximus nobis

aut aut vereped qui custi
id

www.kic.eu

@)) KICName =]

This example has been developed to show how the various graphic elements can be used
when designing a magazine style document. The basic layout is based on the grid system
but shows the flexibility and creative options that can be explored.
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8.8 EXAMPLES: Ax Factsheet Examples

it ) | European instituse of
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Pudiatur archicipit, audit
pro beror aut aut vereped
qui custium estem liandip
iciisquissit lant offici
ipitisciae erovid utempor

L —— -

. | Factsheet

Pudiatur archicipit, audit pro beror aut aut vereped qui custium
estem liandip iciisquissit lant offici ipitisciae erovid utempor
sinciet illore vid ex exerati quid ut quam, conseca borectem
volorro vitatibus magnissedi aut que dolupta sinvenisquo verum

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae
nis iliandio molorempore, sitis sus, nihillacipis dusti in eaque mos si quam, et

prat velicia ipicto blabore.

Erovid utempor sinciet

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium quis derunt.

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur?

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam

Pudiatur archicipit, audit Pudiatur archicipit, audit
pro beror aut aut vereped pro beror aut aut vereped
qui custium estem liandip qui custium estem liandip

iciisquissit lant offici iciisquissit lant offici
ipitisciae erovid utempor ipitisciae erovid utempor

Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae nis iliandio molorempore, sitis sus, nihillacipis dustiin
eaque mos si quam, et prat velicia ipicto blabore.

Factsheet

Pudiatur archicipit, audit pro beror aut
aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati
quid ut quam, conseca borectem
volorro vitatibus magnissedi aut que
dolupta sinvenisquo verum aut arcipic
atiissit reptatet alita de qui accus
adignatiam escidunt volores dem que
et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe
accum faccabo. Im corroris dellab ium
quis derunt.

Dem que et idustectem

Rempore puditium, sit et doloreicae
nus, omnis et a simagnis dent hillo
quae nis iliandio molorempore, sitis
sus, nihillacipis dusti in eaque mos si

quam, et prat velicia ipicto blabore.

Erovid utempor sinciet

Pudiatur archicipit, audit pro beror aut
aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati
quid ut quam, conseca borectem
volorro vitatibus magnissedi aut que
dolupta sinvenisquo verum aut arcipic
atiissit reptatet alita de qui accus
adignatiam escidunt volores dem que
et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe
accum faccabo. Im corroris dellab ium

eit ) KICName

This template has been developed for design professionals using Adobe InDesign. This template is available from the EIT.

udiatur archicipit, audit pro beror aut
aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid
utempor sinciet illore vid ex exerati
quid ut quam, conseca borectem
volorro vitatibus magnissedi aut que
dolupta sinvenisquo verum aut arcipic
atiissit reptatet alita de qui accus
adignatiam escidunt volores dem que
et idustectem suntur?

Et doloreicae nus, omnis et
a simagnis dent hillo

Rempore puditium, sit et doloreicae
nus, omnis et a simagnis dent hillo
quae nis iliandio molorempore, sitis
sus, nihillacipis dusti in eaque mos si
quam, et prat velicia ipicto blabore.

Pro beror aut

Pudiatur archicipit, audit pro beror
aut aut vereped qui custium estem
liandip iciisquissit lant offici ipitisciae
erovid utempor sinciet illore vid

ex exerati quid ut quam, conseca
borectem volorro vitatibus magnissedi
aut que dolupta upta upta upta

upta sinvenisquo verum aut arcipic
atiissit reptatet alita de qui accus
adignatiam escidunt volores dem que
et idustectem suntur? Ximus nobis
dolecae ex enda quaerum quaspe
accum faccabo. Im corroris dellab ium
quis derunt.

Rempore puditium, sit et doloreicae
nus, omnis et a simagnis dent

Pro beror aut

Pudiatur archicipit, audit pro
beror aut aut vereped qui custium
estem liandip iciisquissit lant

offici ipitisciae erovid utempor
sinciet illore vid ex exerati quid ut
quam, conseca borectem volorro
vitatibus magnissedi aut que
dolupta sinvenisquo verum aut

arcipic atiissit reptatet alita de
qui accus adignatiam escidunt
volores dem que et idustectem
suntur?

Ximus nobis dolecae ex enda
quaerum quaspe accum faccab:
Im corroris dellab ium quis derunt.
dem que et idustectem suntur?

KiCHame s supported by th T,
3body of the European Ui



8.9 EXAMPLES: Az Newsletter Examples

European Institute of Toe s oy of the Eurpeantirion -
Innovation & Technology

Newsletter
Blaut fugia quodia nobis

Pudiatur archicipit, audit pro beror aut aut vereped qui custium
estem liandip iciisquissit lant offici ipitisciae erovid utempor
sinciet illore vid ex exerati quid ut quam, conseca borectem
volorro vitatibus magnissedi aut que dolupta sinvenisquo verum

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae
nis iliandio molorempore, sitis sus, nihillacipis dusti in eaque mos si quam, et

prat velicia ipicto blabore.

Erovid utempor sinciet

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca barectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium quis derunt.

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur?

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur?

Et doloreicae nus, omnis et a simagnis dent hillo

Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae
nis iliandio molorempore, sitis sus, nihillacipis dusti in eaque mos si quam, et
prat velicia ipicto blabore.

Pro beror aut

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium quis derunt.

Newsletter
Blaut fugia quodia nobis
Pudiatur archicipit, audit pro beror aut aut vereped qui custium

estem liandip iciisquissit lant offici ipitisciae erovid utempor
sinciet illore vid ex exerati quid ut quam, conseca borectem volorro

Dem que et idustectem

Pro beror aut Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae

Pudiatur archicipit, audit pro
beror aut aut vereped qui custium
estem liandip iciisquissit lant

officiipitisciae erovid utempor Erovid utempor sinciet

prat velicia ipicto blabore,

ut quam,
volorro vitatibus magnis:

que dolupta sinve Ximus nobi
dolecae ex enda nisquo verum
aut arcipic atiissit reptatet alita
de qui accus

volores dem que

suntur faccabo. Im corroris dellab
jum quis derunt.

7

Blaut fugia quodia nobis
olupta sinvenisquo
verum aut arcipic atiissit
reptatet alita de qui accus
adignatiam escidunt
volores dem que et

Et doloreicae nus, omnis et
a simagnis dent hillo
Rempore puditium, sit et doloreicae
nus, omnis et a simagnis dent hillo
quae nis iliandio molorempore, sitis
sus, nihillacipis dusti in eaque mos si
quam, et prat velicia ipicto blabore.

eit ) KICName

This template has been developed for design professionals using Adobe InDesign. This template will be available from the EIT.

Pro beror aut

Pudiatur archicipit, audit pro
beror aut aut vereped qui custium
estem liandip iciisquissit lant offici
ipitisciae erovid utempor sinciet
illore vid ex exerati quid ut quam,
conseca borectem volorro vitatibus
magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit

nis iliandio molorempore, sitis sus, nihillacipis dusti in eaque mos si quam, et

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam
escidunt volores dem que et idustectem suntur? Ximus nobis dolecae ex enda
quaerum quaspe accum faccabo. Im corroris dellab ium quis derunt

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet illore vid ex exerati quid
ut quam, conseca borectem volorro vitatibus magnissedi aut que dolupta
sinvenisquo verum aut arcipic atiissit reptatet alita de qui accus adignatiam

us nobis

Pudiatur archicipit, audit pro beror
aut aut vereped qui custium estem
liandip iciisquissit Pudiatur archicipit,
audit pro beror aut aut vereped qui
custium estem liandip iciisquissit
Pudiatur archicipit, audit pro beror
aut aut vereped qui custium estem
liandip iciisquissit

abodyo

i

s -
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8.10 EXAMPLES: publications Overview

Overview

The aim of all of our communications materials is to
engage and inform using a strong, clear and defined
brand style.

Our messages and words should be presented in a
clean, contemporary and clear manner. We promote the
use of white space to frame important content.

Remember to let your document 'breathe; don't cram
too much content on the page, break down the copy
into digestible passages, this will automatically pace the
reader.

The controlled use of typography and colour can add
dynamics and scale to your content.

All of these factors underpin our brand and will maintain
a strong and consistent presence across all media.

Things to remember

Before you start your publication take time to structure
your page.

What size will your document be?

Consider the placement of images and tables, allow
room for the text to sit comfortably on the page.

If there is too much information on the page the reader
will not be able to absorb the content and your message
will be lost.

Breaking down the copy into digestible passages will
automatically pace the reader.

Use frames and rules as devices to contain, isolate,

and draw attention to text and images. The weight and
colour of the frame or line should be used to control the
intensity of the focus.

Image selection

The use of photography can add impact and dynamics
to your publications.

Choosing the right photography can help convey
atmosphere, personality and emotion to your
publications and will help you tell your story.

Look for images that are 'natural, try to avoid ‘staged’
images that show cliches and stereotypes. Use imagery
that adds value and is relevant to the content.

The use of colour should complement the tones used
in the imagery to achieve an aesthetically coherent and
pleasing visual experience.

Any images selected for print media must be 300dpi and
saved as CYMK. This will ensure good print reproduction.



DIGITAL MEDIA



9.1 DIGITAL MEDIA: Digital Publications — Examples of Use

Volorro vitatibus magnissedi aut que
dolupta s

—

N\
EIt European Institute of
“ / Innovation & Technology

4

Jupta qia im sustiandand te

Digital Publication 2014

eit.europa.eu

Digital publications offer creative ways to engage and interact with the viewer. The ability to combine text with video,
audio, animation and interactive elements brings the contents to life and enhance the overall brand experience.

The production of digital publications should follow the same basic design principles as traditional print media. The
same approach to the selection of imagery, colour and typography should be adopted. The content should be edited to
read on screen and allow for different device screen size.



9.2 DIGITAL MEDIA: Digital Publications Output Specifications

=
]
=
The table below provides a detailed breakdown of the various platforms and publishing software outputs used in the production of digital —
ublications. It is always advisable to test your publications on as many different devices and platforms as possible before distribution. =
m
=
< 3 D
o) p I .
g 2 & g *  These features are not supported on the Kindle
N =Y a el
Q Q = 1Y o m
> > o =R w wn = I 3
2 3 3 [V o S = o 2
Q. =] = . .
® xS 5 o & 8§ £ 28 5 3 g 2 & RN z g **  Although output is supported for various
w —_ = o —_ . . . .
o 2 &5 2 5 3 < 3 < @ f? - ﬁ 2 98 8 ¢ ¢ > g 3 devices, each separate device requires its own
o c o m © T T ©° T e 2 FF e ¢ F = 5 T c© 2= 5 v §5 o @ . . . .
S % £ 7 3 2 883 £ ® 8 %% g &3 F s g S F e gz build, as each device has its own resolution. For
: ’ * example, an iPad mini has a device resolution

)

I\IEIE

N

%%

of 1024 x 768 pixels, The iPad Air has a device
resolution of 2048 x 1536 pixels and a Samsung
Galaxy S3 a resolution of 1280 x 720 pixels.

A list of required platforms should be requested
from the client, as well as required devices.

ePub files can be converted to Kindle files
using free Kindlegen software by Amazon,

Adobe Alternatively Amazon also have a free

ric Kindle plugin for InDesign (Beta) - available
here: http:/www.amazon.com/gp/feature.
html?ie=UTF8&docld=1000234621

L **+++% pysh marketing allows the publication to be

%Ej o5 o olololo o . A A . sent to the end user through channels such as

NATIVE
ePUB3
EXPORT

email. Pull marketing requires the end user to

physically download the publication themselves.

This can be done through ‘purchasing’ the
brochure through one of the digital stores, or
alternatively, eBooks and Kindle files can be
downloaded from a web link.

* information correct at time of press
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9.3 DIGITAL MEDIA: powerPoint — Overview and Examples of Use

T IHETITL AT ol
o & Technoiogy

Presentation Title
Subtitle

Speaker | Location | Date

The PowerPoint template has been produced to ensure visual consistency across the EIT Community
and should be used for all of our presentations. This template should be used for internal and
external presentations.

If you use images, the style and content of photograph should reflect the content of the presentation
and follow the guidance provided in section 6.0. Any imagery should be vibrant, inspirational and
engaging and of a good quality. Only use images that are relevant and add value, please refrain from
using imagery for the sake of it.



S.4 DIGITAL MEDIA: Electronic Newsletters — Overview and Examples of Use
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When producing electronic newsletters it is important to
follow the basic design principles as laid out in this brand
book.

@ KICName

Newsletter

The EIT Community logo and European Union logo should
always appear at the top of the newsletter and should follow
the size conventions as described in the logo section of this

brand book. r
/-Blaut fugia quodia nobis

olupta sinvenisquo

Itis important to remember to keep the use of imagery to a verum aut arcipic atiissit
. . . . . reptatet alita dg qui accus
minimum as large file sizes will have an impact on the overall adignatiam escidunt

. . . . e volores dem que et
file size. Please contact your service provider for specific

details on file limits and delivery options. Blaut fugia quodia nobis

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant officipitisciae erovid utempor sinciet ilfore vid ex exerati quid ut quam,
conseca borectem volorro vitatibus magnissed aut que dolupta sinvenisquo verum
aut arcipic atiissit reptatet lita de qui accus adignatiam escidunt volores dem que et
idustectem suntur? Ximus nobis dolecae ex enda quaerum quaspe accum faccabo. Im
corroris dellab ium quis derunt.

Dem que et idustectem

Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae nis
iliandio molorempore, sitis sus, nihillacipis dusti in eaque mos si quam, et prat velicia
ipicto blabore.

Erovid utempor sinciet

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offii ipitisciae erovid utempor sinciet llore vid ex exerati quid ut quam,
conseca borectem volorro vitatibus magnissedi aut que dolupta sinvenisquo verum
aut arcipic atiissit reptatet alita de qui accus adignatiam escidunt volores dem que et
idustectem suntur? Ximus nobis dolecae ex enda quaerum quaspe accum faccabo. Im
corroris dellab ium quis derunt.

Pudiatur archicipit, audit pro beror aut aut vereped qui custium estem liandip
iciisquissit lant offici ipitisciae erovid utempor sinciet llore vid ex exerati quid ut quam,
conseca borectem volorro vitatibus magnissedi aut que dolupta sinvenisquo verum
aut arcipic atiissit reptatet alita de qui accus adignatiam escidunt volores dem que et
idustectem suntur?

Et doloreicae nus, omnis et a simagnis dent hillo

Rempore puditium, sit et doloreicae nus, omnis et a simagnis dent hillo quae nis
iliandio molorempore, sitis sus, nihillacipis dusti in eaque mos si quam, et prat velicia
ipicto blabore.

oot 2642 U o ue Aot ot s

Keep up with the EIT KICName latest on:




9.5 DIGITAL MEDIA: web Banners

120 px

720 px

European Institute of
Innovation & Technology

et

Estivus lates

Estivus
lates

x
Q.
o . -
Q Website Banner Title
m
volum asitio tores sequiaspisto con nis adignihil int, Ditiam, simag- (o))
officita cus sitias autem .
natem consentium (@)
sin nonest praeres o
equaspella solupic ©
tem evendam fuga. x
Et mo maximus do-
luptibus am, veritin
y of the European Union es isciaer ferita ne-
cusandebis volorio
728 px
x Website Banner Title volum asitio tores
o volum asitio tores sequiaspisto con nis adignihil int, officita cus sitias autem
(@)} um asitio tores sequiaspisto con nis adignihil ints autem
KICName is supported by the EI
st [

Here are some examples of web banners using the various EIT Community graphical elements. It is important to follow the basic design

principles described in this brand book.
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10.1 SOCIAL MEDIA: Twitter

Introduction

Our social media channels play an important role in establishing the look and feel of the EIT Community branding. All of the
channels have been designed to have a similar layout which usually features a cover image and profile picture (which should
be the Community logo to be used). Whether you are visiting our Twitter, Facebook, LinkedIn or Google+ page the EIT or KIC
logo is clearly visible (profile picture) and is supported by a clear, bold cover photo image representing an element of the
programme or is relevant to the page content.

When selecting images ensure that the content represents elements of the Institute or the KIC in focus. Image sizes will
vary between each channel so please follow the guidelines outlined in this section.

All social media channels are regulary updated, so please refer to the service provider for the latest information.

Twitter

Tweets of 100 characters or less can gaina 17%
higher engagement rate. We highly recommend
using images within our tweets as this can gain up
to 94% more re-tweets than messages without.

The placement of elements on the Twitter
background image should be optimised for a
screen resolution of 1280 x 1024 pixels and
should not be changed.

The profile picture
Set at a size of 40 x 40 pixels.
Cover image

Set at size 1500 x 500 pixels.
Using these settings will ensure that final display
of Twitter on our visitors' screens is not distorted.

In-stream Images

Set at size of 440 x 220 pixels.
Vertically centere image
3Mb max file size



10.2 SOCIAL MEDIA: Facebook
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Facebook

Posting messages with 250 characters or less is
thought to attract 64% more traffic to our account,
particularly when accompanied by an image.

The profile picture
Set at a size of 180 x 180 pixels.
Cover image

Set at a size of 851 x 315 pixels.

There are many recommended sizes for images
concerning different elements such as shared
posts, milestones, event pages etc.

Image posts

Set as a size of 1200 x 1200 pixels.

On a desktop screen these will appear at 400 x
400 pixels, on a mobile 618 x 618 pixels. These
factors should be taken into account when
selecting images for Facebook posts.

Please note - an image smaller than 400 x209
pixels will be classed as a thumbnail.

EIT COMMUNITY BRAND BOOK +  #++ o e seenaennnaeennseenanseennseennseennssennseensseensssensesensseensseensseensseensseenaseensseenseeensseensseensseensseenseenns @




10.3 SOCIAL MEDIA: Google+

Google+

Our Google+ page displays the logo and name
of the institute within a semi-transparent, left
aligned box. This must be considered when
selecting a cover image.

Profile image
Set at a size of 270 x 270 pixels.
Cover image

Set at a size of 2120 x 1192 pixels (but needs to
be more than a minimum of 480 x 270 pixels).

We recommend using an image size of no more
than 1080 x 608 pixels, as some image details
may be missing when viewing the page on a
mobile or android device.



10.4 SOCIAL MEDIA: YouTube

EIT COMMUNITY BRAND BOOK ++#++eeveeenneeeaneseaneeeaseeeasesensssanaesenssennssenns

YouTube

The EIT YouTube channel is another important
resource for our social media presence. Traffic
will be driven from other social media sources
such as Twitter and Facebook.

Video dimensions

If you are uploading a video the dimensions will be
2560 x 1440 pixels.

Banner image (includes profile pictue/logo)

Displays as 2560 x 1440 pixels.

Please note — the EIT logo must be included in
the banner artwork as this cannot be added as a
separate element.

The title of each video should reflect the content
within the clip (no more than 100 words), along
with a description of five thousands characters
maximum. A shorter description would be more
efficient as the video should explain all the details
to the audience.

An appropriate supporting image should either

be uploaded or selected from the thumbnail
options. Similarly to Google+ all images will adjust
according to the device YouTube is viewed on.

...........................................................................
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10.5 SOCIAL MEDIA: Linkedin

L O # 8 Twitter Ine. [US] Fipa/twisttar som/T (Tau =

Linked In ok LinkedIn

@ EIT - Europsan — T LinkedIn is an important element of our social
Institute of i i
o i media presence. This channel has a more
Technology professional focus than the other channels and
=l can be used to engage with specific experts or

EIT - Eurepean Institute of Innovatien groups.
and Technelegy smployees

m A ' 5 Showcase pages can be created on LinkedIn
i focusing on particular elements of the EIT

et Fic™ oo programme.

B3 Employees on Linkedin

The EIT is an indepwodont EU body set up in 2008 10 spur sanovation and ent s enourship acrss: o s e ok 3 TP
Eiwcpe te overcoms some of it greaiesi challenges. it bings fogether lsading higher education prOfl Ie Image
irralilutions, reseorch kbt and compaiics 19 form dynamic cross bonde patiershigs - Knowlodgs sl
Innaation C it KCICS - that davelop v SIS 300 SRNVICES 137 oW COMPANEAE
ard Lrain 4 new generation of enlteprensurs

Set at a size of 100 x 60 pixels.
Tha EIT s an indaspendant EU budy whoss mizaion is 12

«incusose Ewrcroan sustainathe growth ond complitivoness

= meinfiorce the innowatlon capacity of the EU and its Member States; and
= reali e sitiwprensurs of omoow and prepare for the nent innovative bréakthioushs Square |Og0

Speclaltes
Innenaton. Enyeprenearship, Bigher Educaton, Technaiagy

Set at a size of 50x50 pixels.

Wielrsite Industry T

hip Sl euitpa ow TeriniAalionad Altais Gavamment Agendy

mtars Company Size il Please note that a images should be a maximum
Infopark Duliding & 1 Neumasn 11-50 employeas 008

Jangs utta Budapast 1117

i size of 2Mb.

@ ey Cover Image
Recent Updates * Join

Set at a size of 646 x 222 pixels.
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11.1 EVENT MATERIALS: pul Up Banners — Examples of Use

Event Material Overview

The use of branded banners, signs and graphics build brand awareness, provide information and express
i European Institute of [y . . . .
eit)| --—_—" & Technology the dIStI'nCtI\IP: personallt\/ of your b.usmess or the theme of your event. Banner stands_ and displays can be
created in varied sizes and are mobile for easy placement around your corporate location or venue.

Signage at events can be used to inform, direct and communicate key messages. The EIT Community design principles
apply to the production of event material. It should be impactful, engaging and informative. All content should be clearly
displayed and concise.

It is important to maintain consistency across all communications so the same guidelines apply with regards to graphic
elements, imagery and typography.

The examples provided in this section showcase the EIT Community brand elements across a selection of event materials.

ejt ) | Europesn institute of
Innovation & Technology

Making
innovation
happen!

eit.europa.eu
YW ETeu [ ElTnews

eit.europa.eu
ElTeu W

Elmnews [3

|
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These examples have been developed to show how the various graphic elements can be
; used when designing pull-up and pop-up style banners.
@ KICName @ Inrovarion @ Teohnolosy
Artwork should be impactful, engaging and informative. All content should be clearly
displayed and concise.

www.kic.eu eit.europa.eu

KiCeu 9 ElTeu N
Kicnews [} Eimnews [l
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11.2 EVENT MATERIALS: additional Materials — Examples of Use

= A

Oeit KICName @ o B Ty
Estivus lates Conference
Estivus

lates

Ratquatis
Estivus lates

Ratquatiis quam "
ius, conseca 0s:30
Estivus lates osus

10:45

11:30

12:30

13:00
13:30 Lunch

dtewopacy | W Eley

An initative of the European Union

www.kic.eu

KiCeu Y
Kicnews [}

The examples featured on this page show how the EIT Community brand works across all
event materials

[]




2T

12.0 PROMOTIONAL MATERIALS

BRAND BOOK



12.1 PROMOTIONAL MATERIALS: promational Materials — Examples of Use

Pens Button badges

USB stick

Mug Event bag



Portable charger Note book

When producing promotional items it is important
to allow enough clear space around the EIT logos.

Avoid items where the reduced size of the brandmark
and wordmark compromise the legibility.

Always follow the EIT logo specifications as
displayed in Section 02 of this brand book.
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y Always try and use sustainable products where
possible.

Rubik’s cube Tablet case
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13. The EIT Communit\/ |Og0 — permission for use

The European Institute of Innovation and Technology (EIT) cooperates with many external organisations and the need to
use the EIT logo or that of its Knowledge and Innovation Communities (EIT KIC logo) by third parties frequently arises.

The logos of the EIT and of its KICs are the intellectual property of the EIT. The EIT will pursue cases of abuse and fraudulent use of these logos.

|. Terms and conditions of use

.1 The EIT grants the use of the KIC logos to the designated KICs and their partners through signing a framework
partnership agreement or by award a specific grant.

.2 Inaddition, the EIT logo and those of the KICs may be used by third parties subject to the below terms and
conditions.

These logos may only be used if:
e Permission is requested and granted in writing before the logo is used;
e There is no likelihood of the user of the logo being confused with the EIT and/or its KICs;

e [tis not used in connection with objectives or activities which are incompatible with the aims and principles of
the EIT and/or of its KICs;

e [tis not used to imply or suggest unintended endorsement or promotion of the objectives and activities of the
user of the logo by the EIT and/or of its KICs.

1.3 The specific logo shall be used in its entirety without distorting, modifying or separating its component elements.

Permission to use the EIT and/or of one its KICs logo does not confer on those to whom it is granted any right of
exclusive use, nor does it allow them to appropriate the logo, either by registration or any other means. Each case
will be examined individually to ascertain whether it satisfies the criteria set out above. This will be unlikely in a
commercial context if the logo of EIT is used in conjunction with a company’s own logo, name or trade mark.
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Il. Request for permission to use the EIT or KICs logo

Request for permission should be submitted to the Institute of Innovation and
Technology (EIT). All EIT units are authorised to give permission to third parties to use
the EIT logo subject to the terms and conditions as described above.

Requests for permission can also be submitted to the EIT Communications Team by
e-mail: eit-communications(@eit.europa.eu.

The EIT grants the use of the EIT KIC logos to the designated KICs and their partner
organisations. For the use of a specific KIC logo, please contact the specific KIC.

IIl. Downloading the EIT logo

Third parties can download, copy and store the EIT logo in various formats and
versions from the visual identity page of the EIT website.

eit.europa.eu/interact/visual-identity
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